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by Fold-Pak
of course

A premier pasta deserves a
premier package. And that's just
what Fold-Pak gives you. We've
been making packages for the
best pasta manufacturers in the
business for many years.
Whether you require high fidel-
ity, multi<color offset, rotogra-
vure or flexographic

printing, Fold-Pak

CORPORATION

superior package.
For an added touch

of elegance, packages can
varnished, waxed or poly<
depending on your indivi
product need. Our graphic
structural designers are
available to update your
age or give it a completely
leok. The end result is a
package that your pr
richly dese

Newark, New York 1451) 315.3)1 1100

Englewood Clifs Sales Office 110 Chartotte Place, Englewood Cliffs, New jersey 07412 Phone (201) 348
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78th Annual Meeting Report

(Continued from poge 3)

come down before our bad times end.
He expressed great concerns about the
ability of small and medium business
to get capital and declared it was es-
sential for them to have access 1o
funds as they are the entreprencurs
who take risks. He said: *I like com-
petition and believe in Adam Smith.”
He also observed it was a political
year, and “your view of the truth is
always partial.”

Coagressman Tim Wirth

Corgressman Tim Wirth of Denver
wears three hats in the House: he is
on the budget commiltee, telecommu-
nications committee, and energy com-
mittee. He observed that the Demo-
crats Jost view of growth in the 70's
and concentrated too much on the di-
vision of the pie. He complained that
oo few people are thinking long term
and that congressmen think more about
running for office every two years than
making long-term plans for the coun-
try. His comments appear on page—

George Sianer

George A. Sinner of the Northern
Crops Institute and North Dakota far-
mer reported that crop prospects are
good — ecven excellent — although
late plantings run the risk of frost dam-
age and wet weather at harvest. This
was confirmed by Vance Goodfellow
of the Crop Quality Council with a
phone call from a field trip in the Up-
per Midwest.

Mr. Sinner said world food supplies
are an amazing paradox. Production
gocs up and prices go down. Many of
the world’s poor cannot alford the
food they need, and food delivery sys-
tems need improvement. Institutions
no longer carry inventories. The first
producer holds reserves which causes
serious trouble for farmers confronted
by high interest rates. The Northern
Crops Institute has been organized to
promote products of the leading agri-
cultural states for foreign and domestic
trading teams.

Jim Feeney

Jim Feency, Chairman of the Mil-
lers’ Nat‘onal Federation, reported that
that organization, founded in 1902, is
consolidating stafl and reviewing ob-
jectives. He declared they will be se-
lective of the issues to pursue, includ-
ing technical matters and consistency

with U.S. export policy in an effort 1o
increase productivity of their 50 flour-
milling members. Roy Henwood will
be the new president as of August 1.

Mr. Feenc, said that the romance
of wheat calls for partnership of
growers, millers, and pasta manufac-
turers. The big challenges are to reduce
imports and to tell consumers about
grain-based products.

Bob Mathias

Bob Mathias, director of the Olym-
pic Training Center in Colorado
Springs and last fall's spokesperson for
the National Pasta Association at the
International Durum Forum, stated
that athletes are getting better every
year because they are bigger and
stronger with better diets, better coach-
ing, better techniques, and better
equipment. The U.S. now has 37 co-
operating sports units working with the
Olympic Committee in helping ama-
teurs represent this country. His advice
to all athletes, but especially golfers,
was to make every stroke count.

Norsd

Lt. General Kenncth J. Thomey-
craft, Deputy Commander-in-Chiefl of
the North American Aecrospace De-
fense Command, and his aide Clifford
Zacharias had a fascinating audiovis-
ual presentation on the defense sys-
tem in Cheyenne Mountain behind the
Broadmoor that tracks all aircraft en-
tering the North American continent
and tracks missile launchings world-
wide.

Louis Raffel

Louis B. Raffel, President of the
American Egg Board, showed Lv,
commercials for the incredible edible
cgg. Their program of cight years is a
marketing order calling for a contri-
bution of 5¢ per 30 dozen/case eggs
which gives them a $5 million budget.
He pointed out that breakfast cereals
spent more than $165 on television, so
the egg industry is now considering
increasing its assessment to 7.5¢ per
case, Target audience is women 18-54
with children at home, so they utilize
daytime t.v. as well as radio and print
advertising. State and regional pro-
grams are designed for 30 states. They
will be pleased to work on cooperative
cfforts with the National Pasta Asso-
ciation.

Joan Reymolds

Joan Reynolds, Executive Director

of the Wheat Industry Council, re-

mﬂe:le;g;l tl:lil.mpi:: '::;y bi-fr M when u order durum products and the wheat that makes top Cranular or Excello Fancy Durum
programs. Focus groups has b i mullec * the N'."lh Dakota Mmill, quality durum products 1ts Patent Hour from North Dakota
ted that they like wheat-ba l";:; 1'": gl d".'l';::":': "‘“'°""t'; P:‘OPIP like Carol Rossberg, one il '
ol eyl thslon 1o it mest  rum mil one of the of the skilled technicians at North
ically mm“ want nulr; LB: most 1 -ielm mills . . . we deliver Dakota Mill, who know how to the m m
formation so they can make i " aper e control the consistent high quality
decisions on what o eal. of the products. The result of our ‘ .

leoCe  well, Director of Market- experience is the perfection you ‘ ‘

Elisor Ebvman mgat* rth Dakota Mill knows expect when you specify Durakota NORTH DAKOTA MILL
that it ot only the equipment No. 1Semolina, Perfecto Durum P ok, ari Odhols $8201

Elinor Ehrman of Burson Man.
ler reported on the National Pay
Association product promotional pro-
gram.

Campaign theme for 1945283 &
“Pasta’s All That - and Only 210 Ca
ories per Serving.” The attributes of
nutrition: versatility, economy, coe-
venience, flavor, will be emphasized.

Pat Muldowney, Director of Rado
and T.V. for Burson-Marsteller, dos
cribed the clectronic media progna
planned. He reported that the mot
surprising reaction from various me
dia people is that pasta is not a fanee-
ing food and that the scepticism meas
opportunities when the doubters ae
convinced. The 1982-83 clectronx
campaign will include one or mon
spokespersons for network and synd
cated v, talk shows, news clips, pb
lic service announcements, with same
sound tracks used for radio.

Carlo Middione, an Italo-America
born in Buffalo and now a retauratest
in Glendale, California, will be one d
of the spokespersons dem:nstrating
how to cook, how to sauce, o | how ke
cat pasta products. Brynn  hayer, 8

Phone (701) 7957000
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soap opera celebrity from T. as, mar \
ried to an ltalo-American, * |l be s | i
alternate  spokesperson, €« wem L
shown that will be distribute this fal E

Rick Silverman

Rick Silverman, general «
the N.P.A., rcported that
case is being heard in Geney
land, and that thus far things e =
well toward resolving the | blem &
Common Market subsidies fc procts
ed foods for export.
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Winners ;

Chris Ronzoni won the 1o, P'E"

the tennis mixer. Joz Hale ard Nav?

Thurston took the Sills' tru;hies &

low net in golf.

Thanks go to the hosts of the 59
pliers’ Socials which Pfﬁ"-"m

(Continued on poge 16)
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is always

+ in assuring confidence to pasta factories all over the world

% with the most advanced technology

% because of experience acquired throughout the world

BRAIBANTI “HT" lincs
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When there is
“HIGH” Temperature
to be considered,

the preference
of the customers

is ».’
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in ITALY

in FRANCE

in US.A,

in JAPAN

in PORTUGAL

in SPAIN

in GERMANY

in USSR.

in VENEZUELA

in POLAND

in SWITZERLAND
in AUSTRIA

in BOLIVIA

in CZECHOSLOVAKIA
in FINLAND

in GREAT BRITAIN

113« which S3are for long pasta,
wlnlormm---

. « . hesides innumerable lines operating at INTERMEDIATE TEMPERATURE

of th
fator: f
INCEL VELL-.US.A.

IGH 71 'PERATURE"

INGG. M., G. BRAIBANTI & C. S. p. A. 20122 Milano- Largo Toscanini 1

P V7, ‘
E
820d S4. - Syite 2040 o New York, NY 10165 « Phone (212) 682-6407/682-6408 * Telex 12-6797 BRANY *




Joseph P. Viviene

y first official duty as NPA Presi-
U is to recognize a great in-
dividual — a friend of mine — a
friend of the Assocation and a friend
of all of you . . . a man whose un-
timely passing concluded 35 years of
dedicated service to the food field and
to our Pasta Industry as our Techni-
cal Director. | speak of Jim Winston.
1 think it appropriate to read a reso-
lution passed by our Board as a tribute
to Jim.

Whereas The National Pasta Asso-
ciation und its member companies
wish to honor the memory of its de-
paried collcague James J. Winston
who, for over 35 ycars, served this in-
dustry through his tireless efforts and
assisted this industry in the develop-
ment of standards of production, nu-
tritional content and a varicty of other
matters and,

Whereas James J. Winston assisted
member companies, large and small,
in adhering to regulatory requirements
and worked with the regulatory agen-
cies to insure reasonable regulation of
the pasta industry and,

Whereas James J. Winston was ac-
tively involved, throughout his entire
professional carcer, in scientiric and
technical socicties from whom he re-
ceived numerous tributes for his valued
contributions and,

Whereas James J. Winston was not
only a professional colleague but per-
sonal friend as well,

Be It Therefore Resolved that the
National Pasta Association in honor
of its departed friend and colleague,
James J. Winston, purchase and make
a gift, in his memory, to the North
Dakota State University of scientific
equipment to be used for the ultimate
benefit of the pasta industry and that
such equipment bear suitable plaques
and inscriptions to this effect.

Now a change in pace . . .

THE PRESIDENT'S INAUGURAL ADD s

Joseph P. Viviano

Maybe the best way to start is 1o banquet was held in our  ¢lme

introduce myself. I'm President of San  plant in Louisville. At that nvemiy
Giorgio-Skinner, a Division of Hershey  Jack Wolle stepped down & preside
Foods. Our Division is comprised of following the longest term f ama
four family-owned companies: San who has held this office. H. began
Giorgio, Skinner, Delmonico and P & term in 1941 and he was one of
R. My entry into this corporation main reasons that the assv.iation v
came with Hershey acquisition of our  held together during World War ||
Al any rate, my folks told me 10
Ky.. Delmonico. My father, Peter Vi-  on my bes. tennis shoes and atiend o
viano, was President of this association convention dinner with them. It w
from 1968 1o 1970. I believe Petc and  (hat day that Jack Wolle, becamse
I represent only the second! Father- his cxtraordinary service 10 the aw
Son combination to serve as Presidenl.  ciation spanning cight yean, was ghg
But I'm open to any good memories ap unusual gift, a 1948 Buick—Ra:
who recall other Father-Son combina-  master — Yellow — Convertible
tions. Automobile.
Remember that at that point in kb
Paulette. We have three children: Lisa, ory, about the only color automobi
that you ever saw, was black. And?

I've heard many inaugural specches  impact that automobile made on oven
in my 20-some years in the pasta busi- one was substamial — but on m:,
ness, It's strange that — all of a sud-  eight-year-old kid, well, 1 thought i
den — it's my time. What do you say? was simply fantastic. | was com

The initial preparation for this caplivated. 1 thought, this has gt
speech really began 30 years ago. Not  be hcaven, and what succes s

family-owned busincss in  Louisville,

I'd like again to introduce my wife,
Joe and Stephanie, 16, 15 and 12

on paper, of course — but a chain of about!
events started in 1952 here at the

roni convention, 1952,

im_ressionable age . . . and what |
saw was ballrooms and meeting rooms
full of every important pasta manu-
facturer in America. Remember, the

1 think my fate with the associex
Broadmoor. That was my first maca- really was sealed when | comprelesd
ed that automobile and its significas

Maybe you handle it differetly if Maybe it will tell you somcthing ake
you come into the association at a me lo know that | have a !948 yel
la*er point in life, but 14 is a very convertible in my garage 1 day.
Sirange? Perhaps, but al' true.

I'd like to shift out 0‘ e
macaroni business was the whole life now — and into reality. "d W
of everyone at this meeting — all of speak very frankly about i a8

Into Reality

the familics, members and, of course, tion and its membership.

my parents, too. All of these men and

Change is something we | must&

women impressed me then. Thiny with cvery day in our | .incst
years later, they continue to impress personal lives. Change of i 18 1%

. difficult, trying, painful. I! 'soca
It was in 1952 that | decided, after @ time of greatest oppor ity O

just 14 years on carth, that onc day the past several years this dustry
I would like 10 be part of this associa- had more than just a litl. chag
tion — and, yes, conceivably cven its  is undergoing a true melu orphos

president.
The Yellow Coavertible

another story with you.

was being held in French Lick, Ind., papjes,
about 50 miles from Louisville. The

BP0 o o b G de e A e g i e

(Continued on poge B!

When 1 first sct eyes oi that
yellow Buick convertible, .cry ¥
; 0 ! unit of this industry was « ned
With your patience, I'd like to share family. That has changed, pid pov
industry includes several luige &7

The first real exposure 1 had to the ations, new personalitics, now
association was actually in 1947 back  ferent points of view, along with
in Kentucky. The summer convention of the original family-owned ©

Tue Macaront Jo?

CLYBOURN CARTONERS
OFFER 4 BASIC
PRODUCT 7EEDING
& FILLING SYSTEMS . ..

and more

! Yolumetric filling: ideal lor most iroe-fiowing products such

 powders, (ranules, Rakes, macaroni, rice, elc.

:ﬂ-wr ant scaies: For free-Nowing, multishaped products
ol ;

wmmmmwm and

JAuger Ciiing: Recommended for hardtoleed, semiiree:

Yowng prc cts ke uitrafing powders and mixes with shortenings.

4 Handl, ing: A standard 7 extension provides 14’ of space
B ~aching for the

Machine Company
7515 N. Linder Ave., Skoke. IL 60077
312/677-7800 Telex: 269472

 cvrsion of Paxall, Inc

MBER, 1982

Salvaters and Alessandre Di Cecce

Exclusive Seles Representotives for:
BASSANO:

Complete posta lines machinery ond equipment
Very high temperature dryers (+212°F )
Rolinox and Ralolix patented drying equipment
Heovy duty and durable mochinery
Internal plates ond all portions in contact with paste
all in stainless steel
RICCIARELLI:
Automatic pockoging machinery in cartons or cello-
phane or polyethviene boags for
Long ond short cuts pasta, cereals, nice, dried
vegelobles, colfee, cocoo, nuts, dried fruims,
spices, etc. Bundling moachines and Bcologna
stomping machines

Dies ond die-wathing machines
High-resistonce bronze-aluminum ond eatra-hight
aluminum-titonium olloys
Ecologic water.recovery ond decontotion tonks
BRAMBATI:
Systems for pneumatic comveyonce ond blending of
semolina ond flour
Storoge for noodies and short-cut pasta
Dry pasta mill grinders
AGNELLI:
Machines for the producion of ravicli, coppelletti,
tortellini, lasogne and noodles

Consulting Services Free of Charge
Addrass: R.R. 1, Richmond Hill, Onterie L4C 4X7,
Cenade

Phone Me. (414) 773-403), Alernote Mo. 898-1911
Talex Ne. 06-90694)

WINSTON

EST. 1920

Consulting and Analytical Chemists, specializing in
all matters involving the examination, production
and labeling of Macaroni, Noodle and Egg Products.

1—Vitamins and Minerols Enrichment Assoys.
2—Egg Solids oand Color Score in Eggs and
Noodles.

3—Semolina and Flour Analysis.
4—Micro-analysis for extrancous matter.
5—Sanitary Plant Surveys.

6—Pesticide + Fumigant Analysis.
7—Bacteriological Tests for Salmonello, etc.
8—Nutritional Anolysis.
9—Troubleshooting Compressor Oils.

MARVIN WINSTON, DIRECTOR
P.O. Box 361, 25 Mt. Vernon St.,
Ridgefield Park, NJ 07660
(201) 440-0022
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The President’s Address

(Continued ‘rom poge 8)

Al the same time, all of business has
changed, become more complicawcd
and sophisticated.

Just think of how cach of these ele-
ments has changed over the past 10
years:

Government

Customers

Consumers

The Economy

Transportation

Qur plants, production machinery
and methods.

Our industry and our association
arc going through some growing
pains. The membership is altering
some of the operations of the associa-
tion in an altempt to be successful
amid today's changing environment.

My observation is that this process
over several years has tended to devel-
op typical responses and scveral
schools of thought.

One position belicves that many of
the changes should noi be made, that
they are not necessary.

These members perhaps question the
increase in dues, they are hesitant about
moving the association's futurc head-
quarters, maybe they are uncertain of
the value of our Stratcgic Plan, and all
the sophistication it implies.

At the other end of the spectrum is
the position that changes do need to
be made, that the association does
need to get bigger. These membeis do
want to sct more goals, a:complish
new objectives, become more aggres-
sive.

They believe the association should
get closer to the seat of governm:nt,
“elieve we need 1o increase our influ-

+ace in the trade through interaction
with other associations, that an expan-
sion of our programs and activitics
will serve the membership better.

Then, of course, there is another
group — somewhere in the middle. In
favor of some change, against other
change. These members are willing to
try new roads, want to keep up and
improve, believe that progress comes
from joint cfforts in which everyone
can participate, that there is a common
ground.

Three separate visions of the truth
and of the future — best summed up
by Colorado Treasurcr Roy Romer
when he said, — “Your view of the
truth is always partial.”

10

The changes in our industry over the
years have becn significant,

1 suspect that the future of the asso-
ciation is at some form of crossroads
right now. A crossroads brought
about by many things: The econ-
omy, new ownership, new points of
view and new priorities, changing
times. But our long-lcrm Strategic
Plan is our road map.

1'd like to raake you aware that this
consideration will be of paramount
importance in my administration. A
single, major objective that 1 have is
to consolidate these positions and to
unify them into onc of general agree-
ment — so that we will all continue
to move forward, together, as one
force.

1 made some references 1o my past
at the beginning and I felt it was signi-
ficant beyond nostalgia — for this rea-
son: The name of Viviano has been
in the pasta busincss in America
throughout this century. If anyone has
a scnse of family, a sense of tradition,
a feeling for the history of this industry
and this group of people, 1 think 1
qualify.

At the same lime, for the last 10
years, | have been a pant of that cor-
porate world as well. Hershey acquir-
ed our family’'s macaroni company in
1966 and 1 have worked for the fine
folks at Hershey since that time. That
service has not altered my sense of
family, but it has given me a clearer
understanding of the pesition and at-
titude of the corporate members to go
with my understanding of the family
business.

In my two years as President, 1 will
attempt to understand and recognize
the differences of opinion that do
exist, and will seek to bring us to-
gether on the course that is best
for our association,

The Association Needs You

Does the association necd you, the

member?

Of course it does.

But more than that — you, the

member, Yieed the association.

The birth of any association comes
about through the banding together of
its cventual members in legitimate
needs they are unable to provide on
their own. It may sound like | wrote
that last thought for this specch. In
fact, that exact thought was delivered
in an inaugural specch to this associa-
tion in 1968 by a man named Peter

rasbige i (et iy oyl A RO
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Viviano. Maybe change onl
us that there is little new in ¢
And in our case, it is tog
we are a force to increase
and serve the consumer bett:
programs that:

—Build consumer accep |
consumption
—Fight unfair competiio: from
ports, and | pledge tha: to be
key objective. 4
—Provide educational f{orums
technical disciplines :
—Resist unwarranted intrusion
regulation by goveioment |
—Improve the quality and
ability of our raw materials. |
—Address issues of nutrition
—Provide mcaningful statistics
measurcments of the indu
impact and importance
—Develop uniform product
dards
—Provide, through these co
tions, 2 forum for joint pro
of the industry and its membe
including our vital suppliens. |

Major Objectives
My major objectives in the next
years are o establish professional
resentation in Washington, D.C;
hire a director of the association
our current and valuable director,
Green, begins a transition into reis
ment as our Senior Executive O
sultant; to have our new organiz
system of councils and comm tices
tioning smoothly, and to h:ve o
lied suppliers and producer- playsg
greater role within the asse ialios. |
One of (iie most significa | accd
lishments of the past admii trated
the establishment of a strat ic pla
can tell you from my expc
Hershey and our Pasta D
strategic planning is an abs
sity, and a means not only «
goals, but identifying in th
cxactly what those godls e
gressman Wirth hit the 1 i @
y is
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|
head when on Monday's | ogn®

criticized the current ment:
nation’s government and i: bus#e
“Too few people are thinkii
about the long term; too mi.-h @
sis on the short term.” Our ¥
now has some good, formal !o
thinking. |
1 expect to continue the ¢899
on planning that Les has estab==
will not, however, be able to d
(Continued on poge 131 4
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Pre ident’s Address

tinued from poge 10)

i
poch tim as he had, and that means
x| mu require a time commitment
om ¢/ company at least equal to
s dollar  volvement. Let me empha-
o that:  must require a time com-
:mu:heompmy at least
.+ dollar involvement.

“a i opencd my talk with nos-
ia, it was not just lo entertain you,
d ot just to entertain me. It was to
emind you of the roots of this indus-
; —mmypmomlmgmn;blcl.
ree generations. Among at least a few
rhpeoﬂelnlhhmom.ﬂmemu
d even decper into history,
rhsindmryhnbecnapodplv:e
» carn a living, raise a family, grow a
iness. We have a big tradition to up-

N, in the future, the industry is lo
o for you, your family, your company,
our corporation what it's doing today
thes we must prepare now for that
and manage the change that al-
v comes with a future.

To operate your business effectively
ires an involvement in the associa-
on. Industry matters affect your busi-
e directly, Another speaker of the
it three days compared our business
industry 10 a pie. Your business
m probably is to get a bigger piece of
e pic, he said. And | say, as a mem-
¢t of the industry, you have just as
an ~bligation to protect that indus-
ii.!nlto'lncnﬂlbesiudlhe

pe.
I bope +ou will remember some of
e wor. - when I call on you. And
bope th: . ou will respond favorably
d posit’ 'y so that you and I, to-
ef, ¢z work for everyone in this

Iwant  ur help. I need your help.

vl exp  your help.

We 10 ser will develop a unified

“aggre ¢ industry that is in agree-

:; <re it is going and how it
e,

Preser: .tiom t0 Mr, Thurston
Les, it 1raditional to give the out-
" Pres. ient two things — a plaque
' 3pprect tion of his service which
["MINO: les your term as president
™ National Pasta Association from
m‘“"*”.mdabmmd volume
Tng copies of the Macaroni
or Lhese years.
“Mﬂnmkﬁd.lmnut
" Bake another presentation to you,

T ~

THE STATE OF

Soaa 't xil“_ i i

THE ECONOMY

by Timothy E. Wirth
Congressman from the Second District, Colorado

Rop. Timesby £ Wirth

l am delighted to be here today and
wekcome all of you to Colorado.

1 am sure that as you attend this
convention, you are concerned, as all
Americans are, about the state of the
economy, and how we can bring it back
1o health again.

In the Congress, | am fortunate to
wear three different hats, each of which
brings m:: in contact with present eco-
womic issues, and provides me with the
opportunity to look beyond the present
toward a rapidly changing future cco-
nomy.

As a member of the House Budget
Committee, 1 have spent an enoimous
amount of time in the past few months
developing proposals for cutting the
size of the federal deficit nearly in half

and in doing so, I'd like to make this
comment.

In the course of human events there
comes along the right person at the
right time. Our president, Les Thurs-
ton, and the National Pasta Associa-
tion’s need for future direction and
planning both came on the scene in
1980. The timing was perfect. The
association and its memberz Lan never
forget the dynamic Strategic Plan that
you, Les, have given us, We will follow
this plan and make sure of its accom-
plishment. We thank you for it.

1 do not have a yellow convertible
for you. But this is a very special gift, a
magnificient gold waich, and we hope
you will wear it proudly and think fre-
quently of the association and all of
your friends.

— critical to lower interest rates and
bringing about sustained economic re-
covery.

As chairman of the House Tele-
communications Subcommittee, 1 am
deeply embroiled at present in trying
to pass a bill which is critical—if all
Americans are to be spared sharp in-
creases in the cost of local telephone
service, and if the fruits of the commu-
nications revolution are to contribute
to our future,

The third hat | wear, and the one
I would like to put on for a few min-
utes, is that of chairman of the House
Democratic Caucus’ Long Term Eco-
nomic Taskforce, and co-chairman of
the Democratic National Committee's
Task Force on Promoting Economic
Growth and Opportunity.

These duties have provided me with
the opportunity to focus on the long-
term course of our economy and the
changing roles of the private and public
seclors.

One of our problems is that few of
us plan very far ahcad. Too often busi-
nesses are preoccupied with this quar-
ter’s bottom line. Average familics are
concerned ubout paying this month's
bills. The Congress of the United States
has a watchful eye on the next election
and frequently becomes bogged down
in coping with this month’s crisis.

We have paid too little attention to
profound economic trends which olfer
your industry and our whole society a
chance for sustained economic growth,
if we match our policies and practices
to their demands. | would like to out-
line briefly some of these changes and
what | believe we as & nation must do
in order to capitalize on them.

Internationalization

First is the internationalization of
our economy. A generation ago we
faced little economic competition. The
United States was largely self-sufficient
and we were the undisputed economic
leader of the world. American money
was spent on American goods manu-
factured from largely American re-
sources using American cnergy. Strong
American markets absorbed the major-
ity of American goods.

That has changed during the past
decade. We no longer are the single
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State of the Economy
(Continued from poge 13)

dominant economic power. All around
the globe are new, technologically ad-
vanced, aggressive centers of economic
power and resources.

Today, West Germany lcads the
world in exports of manufactured
goods; Japan exports the biggest share
of manufactured goods to the less de-
veloped countries.

And today, Amcrica is no longer
energy self-sufficicnt. American indus-
tries which long had the advantage of
cheap supplies have had to adjust to a
world of expensive encrgy. In addi-
tion, we send $80 billion a year to
forcign governments for oil, and our
economic strength is dependent on a
vulnerable oil lifeline which begins vir-
tually on the borders of the Soviet Un-
jon and threads its way through the
most unstable region in the world.

Our nation is still the strongest,
most productive economic power in the
world. But this position is no longer
assured. With further internationaliza-
tion of the cconomy, we will continu-
ally have to mcet new challenges to
our cconon.ic leadership.

We cannot stop this move toward
the internationalization of the econo-
my, and we should not want to. It
presents a host of new opportunities.
Bui we must move to become more ag-
gressive trading partners. One Ameri-
can job in six now depends on foreign
trade, and the export of American
gouds and services kas hecome an in-
creasingly important fuindation for
our economy.

At present we are doing relatively
well, especially in agricultural pro-
ducts where exports account for 25
percent of farm income. Were it not
for our huge oil import bill, we would
be in a strong, surplus condition.

To shrink that bill, we must continue
to support vigorous incentives toward
energy  independence.  Earlier  this
week, | paricipated in the ground
breaking ccremony for the Solar Ener-
gy Rescarch Institute Rescarch facility
in Golden, Colorado. This new na-
tional laboratory must receive adequate
funding to move solar and other re-
newablke encrgies from the drawing
boards 10 competitive reality. The f2d-
cral government must play an active
role in rescarch and development of
new cnergy supplies without returning
10 the days of ineffective, burdensome
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regulation of the energy marketplace.
Businesses and individuals must be
given continucd incentive to invest in
cnergy conservation and  alternative
energy.

Improving our nation's balance of
trade will depend on our ability to
forge and carry out a coherent export
policy. We live in a world of aggres-
sive international competition from
foreign governments, and have to re-
think the ways in which the public and
private sector work together to encour-
age exports of all kinds, including:

—Encouraging growth in arcas in
which we have a competitive ad-
vantage, such as your business ol
processed foods

—Reducing barriers to U.S. exports
and investment overseas

—-Agrecinents 1o reduce the export
subsidies of other countrics and
make sure US. firms, including
small businesses, are abie to com-
pele overseas

—Researching and cxploiting mar-
ket opportunitics abroad more ag-
gressively

—Esxploring and possibly imple-
menting appropriate tax credits to
encourage exports

These steps would, [ believe, help

our nalion improve our position in an
international economy and help us take
fullest advantage of this major change
in our economy.

Economic Foundations

The second major change we need
1o address is in the foundations of our
economic strength. A century ago, the
industrial  revolution  transformed
America from an agricultury] 1o a
manufacturing economy. Today, a
technological revolution is again chang-
ing the nature of the American ccono-

my .

From hand held calculators to teie-
phone answering machines, from clec-
tronic bank tellers 1o man-made bac-
teria that can eat oil spills, from eco-
nometric modeling to national real
estate data banks, from satellite trans-
mitted newspapers to lascr-read video
discs, our lives are being transformed
by new technologies.

And so is our economy. A genera-
tion ago, the American economy was
divided about evenly between white-
collar jobs and blue-collar jobs, be-
tween goods and services. Industries
like stcel, autos, textiles, machinery,
mining, construction and agriculture

accounted for most 0 (he
tion's exports, half of its out .,
half of its jobs.
But in the last generation,
ol every ten jobs created h:
in the service and information
More than two-thirds of the ri
GNP over that period was cor ri
by these new economic forces
The world-wide demand f«
ledge and the advanced high technology
which conveys it, has created burgeos-
ing new markets in industries like con-
puters, communications, cltroex
components, acrospace, pharmuces
cals, material science, energy bioeag-
neering, photosynthesis, fibcroptics,
international finance and data bas
management. Your industry is al
part of these changes, and you rely o
the high technology services they h
spawned — services like advertis
agencies, marketing networks, con
ing firms, accountants and more.
The profound shift in our econs
has already created impressive
growth and job opportunitics
the nation, including the Front §
of Colorado, where near the B
moor and stretching up north of D
ver high technology firms have spr
ed in what was farmland; microd
are as important as Durum Wheat
But the importance of these
for our economy, and the thing ¥
must do to compete in this age o
formation are not widely known.
We need to take steps Lo impw
our ability to compete in th': age
techonolgy, including:
—Rededicating our comm mest
education at all levels, Our p
minds are our most abundan
resource and in this new ag. o
mation, the trained mind i the
crum of national economic
—Improving our sagging aiverd
laboratory base through inve ments
upgraded laboratory facilit &
tional graduate research [ lo%
and increased support for res -urch #
development in key federal P
I developed a package of in
which would have accompli: ¢
goals as part of a bipartis: ) ™
package | proposed in the fos
May.
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The State of the Economy
(Continued fro mpoge 14)
—Emphasizing computer literacy
and the technical skills we need to de-
velop in education at all levels.
—Re-structuring job training pro-
grams so that they are community bas-
ed and start from actual private sector
needs, and provide opportunities for
retraining workers whose jobs have
been eliminated.
These are some of the steps we need
to take if we are to improve our ability
to compete in an increasingly techno-

logical world.

Raopidity of Change

The third major challenge we face is
the sheer rapidity of change in today’s
world economy.

Less than two decades ago, we built
the most advanced machinery and the
greatest manufacturing potential of any
nation on earth, Today, by world stan-
dazds, our industrial facilities are, in
large part, obsolete and cannot com-
pete with the state of the art factories
ol our competitors.

Today “state of the art” manufac-
turing processes are constantly chang-
ing and may become technologically
chsolete before they become physically
obsolete. New techno are replaced reg-
ularly by newer technologies.

Even a generation ago, change,
though considerable, came at an un-
derstandable pace. Today change in
our world economy comes at such a
rapid-fire pace that it is no casy task
10 keep abreast of il

To do a better job of coping with
change, we need 1o make firm commit-
ments to marshalling the resources of
government, business and labor, to
abandon unproductive adversarial re-
lationships and strive together toward
common goals. Among them must be:
—The need 10 make our basic indus-
tries competitive. We cannot afford to
become a nation without its own auto
and steel and other basic industries.
It would be bad for our workforce and
intolerable for our national security.
We also must safeguard our nation's
agricultural industries, for they are cri-
tical to continued growth.

—The need to replenish our nation’s
supply of capital through tax policy
emphasizing savings and investment.
Rapid change has also outpaced the
regulatory structure governing our na-
tion's financial institutions—a struc-
ture created during the Great Depres-
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sion which badly nceds to be updated.
~The need to rebuild our economy's
arteries. 1I'm sure all of you arc aware
of the problems caused by a deteriorat-
ing infrastructure in getting goods lo
market. One in five bridges nceds re-
placing and over half the nation’s roads
arc in disrepair. Without returning to
pork barrel public works projects, we
must invest in those projects which
will bring maximum benefit to our so-
ciety and encourage the private sector
to also contribute. The involvement of
government in rebuilding our deterior-
ating infrastructure should be largely
through self-financing mechanisms.
-—The need 1o bring public policy up
to date with the rapid change all
around us. That is the major goal of
HR 5158, the Telecommunications Re-
form Act of 1982, which is designed
to update a law passed in 1934 but
still governing communications. It is
hopelessly out of dale, and my bill
would encourage greater competition in
this exciting growth field, while pro-
tecting rate payers from huge increases
in telephone rates, which are quite pos-
sible if legislation is not passed to sup-
plement the proposed settlement of the
long-standing antitrust suit against
AT&T.

Forward looking policy in telecom-
munications—which Congress, not the
courts or AT&T should set—can con-
tribute to helping our cconomy keep
up with the rapidly changing world we
live in. And it will enable you to keep
better tabs on your business in far flung
parts of the nation and world by spur-
ring new innovation through service
competition, making new services
available to all of you for marketing,
purchasing and other important de-
cisions,

Despite the many economic woes in
our present cconomic circumstances,
and the magnitude of the challenges
ahcad, there is reason for optimism.
American entreprencurs and business-
people, working with an active, rea-
sonable government can mect these
challenges. In public policy, we need
not look backward at our failures or
become bogged down in present frus-
tration. Instead, we must build upon
our traditions to create new public-
private partnerships to meet the new
challenges ahead. All of you have an
important role to play, and I look for-
ward to working with you, as together
we enter this exciting new age.

Thank you.

e B eEee R s s e

R

Convention Report
(Continued from poge <
Italian Dinner Sunday ever g, 1y
Monday night cookout, and 1 : Wes.
nesday evening dinner dance
A D M Milling Company
Shawnce Mission, Kansas
Amber Mill
St. Paul, Minncsota
Braibunti Corporation
New York, New York
Buhler-Miag, Inc.
Minneapolis, Minnesota
Commercial Creamery
Spokane, Washineton
Cooley Sales, Inc.
Shawnee Mission, Kansas
De Francisci Machine Corporation
Brooklyn, New York
Faust Packaging Company
Central Islip, New York
Fold-Pak Corporation
Englewood Cliffs, New Jersey
General Mills, Inc.
Palos Altos, California
Hoskins Company
Libertyville, lllinois
International Multifoods
Minneapolis, Minnesota
Kerr Pacific Milling Company
Pendleton, Oregon
D. Maldari & Sons
Brooklyn, New York
Micrody Corporation
San Ramon, California
Monark Egg Corporation
Kansas City, Missouri
North Dakota Mill
Grand Forks, North Dak a
William H. Oldach, Inc.
Cherry Hills, New Jerse}
Peavey Company
Minncapolis, Minnesota
Rossotti Consultants Assoc
Font Lee, New Jersey !
Scaboard Allied Milling |
Shawnee Mission, Kansa: {
Volpi & Son Machine Corp tion i
East Farmingdale, New * vk

GO with Maldari

for Quality, Workmanship, Service

@ Extrusion Dies to Your Specification
@ Unusual Shapes and Designs
@ Convenient worry-free reconditioning.

Call or Write for Details

D. MALDARI & SONS, INC.
557 Third Ave., Brooklyn, NY 11215
Phone: (212) 499-3555

79TH ANNUAL MEETING, RM
Silverado, Nepa, Colitornis
July 16-21, 1983
Winter Mesting, Marco lslend
February 20-24, 1983
Tue Macaroni Jou¥

Anerica’s Lorgest Macaroni Die Mokers Since 1903 - With Manogement Continucusly Retained In Some Fomly
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REPORT FROM NORTH DAKOTA

by George A. Sinner, North Dakota Farmer and
President of the Northern Crops Institute

George A, Sinmer

'm sure that more than anything
else that | might say, you are in-
terested in the crop prospects in North
Dakota, where about three fourths of
the U.S. durum crop is raised.

In a word the crop looks good—even
excellent. There have been some heavy
rains this past week that caused a small
amount of crop damage, but from what
I can find out the benefits far out-
weighed the damages. Hail hit a pretty
large arca in Walsh County in north-
cast North Dakota, a small area in
Cass County just north of Fargo, and
again a larger area in Richland County
in the southeast corner.

There is a pretty large area that had
later than normal planting dates that
could be vulnerable to an carly frost
. . . but I believe most experts agree
that unless the cool temperature syn-
drome extends into the fall a frost tha
would severely damage the durum crop
is unlikely.

North Dakota yicld projections are
around 100,000,000 bu. and the U.S.
projection is for around 140,000,000
bu. It is much too carly to speculate
about quality. I'm sure that you have
all seen the carryover figures. They are
untypical of other crops in terms of
percentage of annual consumption. The
fact that they were so high coming into
this season I'm certain explains the fact
that US. acreage this year is only
three-fourths of what it was last year.
The moral of that story is that we had
better all get busy sclling. Having
looked briefly at this year's durum crop
which is only a minute pan of the
world’s vast food production ficlds, it

8

might be well if | spent a few minutes
on the subject of world food in general.

World Food Sepply

When one looks at the overall supply
of food in the world . . . and how that
supply has changed in the last twenty
years . . . one sees that there is an
amazing paradox that has developed. |
am not sure that | understand it. In
fact I'm sure that 1 do not, but you
may be interested in what | see.

Those of us in agriculture seem
plagued by our ability to produce more
than the world can consume. We are
constantly reading, as you did in last
wuek's Pasta Association News Letter
that “the carryover is up” or that “re-
serve stocks are shead of last year."
And, of course, we are all used to hear-
ing on our tractor radios that “com-
modity prices are sharply lower to-
day.”

There is no doubt that prices are
lower. We all know that. But there is
a question about carryover. Carryover
measured in terms of days supply of
food in the world is not up at all. It
has disintegrated with amazing speed
over the last twenty years, as you will
sce. That is why you periodically will
read that ‘good times are ahead for
agriculture.’ That is why [ see such a
strange dichotomy now between over-
all shortend supply and yet lower
prices.

I remember studying the writings of
Thomas Malthus in college. Malthus,
an English economist of the late
cighteenth centry, predicted that pop-
ulation expansion would soon outstrip
food production capability. As a mat-
ter of interest Charles Darwin’s Theory
of ‘Survival of the Fittest' was a de-
rivative of Darwin's study ol Malthus'
teaching. But Malthus had little cred-
ibility. His doomsday predictions
proved wrong in the 19th century and
even into the twentieth. In spite of on-
going distribution problems, surplus
has been more often the problem than
shortzge. iad so it has scemed to most
of us vven ko our own time.

Anl jrt 1 have been periodically
heariny 21 reading about world food
stocks geclming for years. Two years
ago, Dr. Norman Borlaug. the re-
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nowned plant geneticist, deveioper o
dwarf wheats and 1972 Nobic Pex:
Prize recipient, spoke in the Fup
Moorhead arca. | had the honor o
moderating an aflternoon lecture o
sion at Concordia College in Moor.
head. Borlaug, now most of all &
authority on world food needs, spoie
a* great length of impending danger
wurld food supply. When he finally
stopped for questions a student asked
him ybout the dangers of farm chem:
cals, particularly 2-4D and 2457
She ~mbellished her question at some
leagth and spoke of the hazards w
plants and animals and birds as wel
as to people. Borlaug listencd patienth
and then suddently erupted in o
guished concern. “My dear yousy
lady,” he pleaded, “If we lose onc ma
jor farm chemical in the commercd
production arcas of the world, we »d
trip the world into the most devastat-
ing food shortages known to ma
There will be shortages that will aflt
the developed countries as well as te
underdeveloped. They will result @
chaos that boggles the mind.” he e
cluded. The student was stunned aad
so was I, | knew that Borlaug »»
widely respected and yet market analy
sis and daily price quotes spuke oo
of *long supply.’ | was coafu-cd

Not long afterwards, in W hinglce.
| read a picce (which unfortunately |
failed to clip) by Dr. Leste: Brost
longtime USDA analyst an. now. |
believe, with the World Ban'. Brost
wrote essentially the same s 1y B
crally that the world's food re :rves 2t
dwindling rapidly. | believe @ was
who said that a crop failure it one =
jor producing counuyh;t W ﬁ
prices soaring; a crop failu: In
major producing countries w. ld bi%
global disaster. | was again 1 presed
but again market priced e
disbelief. )

It was finally an article in the %
Francisco Chronicle that made 3 P
liever of me. | was paying 4 b
visit 1o my Stanford freshman so0 ¥
winter and bought the Sunday Ch™
cle. In the magazine section !
across the article that has not
to trouble me . . . mdlum‘”_:
wmukrwhywc,ulnllioﬂ.lﬂ.”"
unconcerned . . . why the vox®

Tue Macanon1 Jours¥
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Horlaug and Lester Brown
aronicle author Orville Free-
been only ‘voices crying in
ness.’

Freeman, as you know, was
of Agriculture under Ken-
sedy an Johnson. He is now chair-
sn of ¢ board of Business Inter-
utional, : global information and re-
sarch fi.n. Freeman's article spelled
oat in statistical terms the alarming de-
dme in food stocks. Borlaug and
Brown perhaps did too . . . but not in
w meaningful and dramatic terms.

In Twenty Years

Look at what has happened in the
lst twenty years. In 1960 we had
food reserves for 102 days . . . or
dout 28% of annual consumption.
By 1980 we had dropped 10 a reserve
o caly 40 days . . . or about 11%
o annual consumption. Freeman
wites: “the world is currently in a
dmgerous  position. The food-people
blance is precarious. The carry-over
teserves in days of world consumption,
& dropped [rom 102 days in 1960 to
#in 1980. At no point after the ex-
vmme emergency of the 1973-1974
period have reserves recovered to more
tan 61 percent of their 1960 level.
Total reserves dropped over the 20
vear period from 234 million metric
ks to 151 million metric tons. And
% grain cquivalent of idlc cropland
a the United States, the world's main
sepplier, has shrunk from a 36 million
mark lon potential to zero.

“Today ‘he world is literally living
fom han. to mouth.” End of quote.
&T:.;:L ' thrust of Freeman's arti-

th the perplexing problem
d leedin  he starving of the world.
Audhisn age is clear. The situation
8 scary . for all of the world's

Anout  ding new book by Morris
Yot cal  “The Clowns of God" is
5‘.“9') " nuclear holocaust as a

not oil shortages or po-
POt struggle, but of food
Zastern Block nations, It is
iforting to know that West
zhteningly prophetic in the
" 4 super novel filled with
‘om ... and | recommend
' you. “The Clowns of God,"
West.
..“" Tecent World Food Conlference
ll‘“‘-‘H\‘alalmnmet:tingoh:tm—
'hm food stocks. Unfortunately
Press coverage I read was accu-
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rate, there was little accomplished,
except perhaps a reiterating of politi-
cal and ideological differences.

Incredible Paradox

1 do not wish to belabor this longer.
The incredible paradox is obvious:
sharply lower supplies . . . and sharply
lower prices. And of course why the
lower prices? Why the paradox? How
can food reserves decline from 28%
of annual consumption to 11% and
have depressed prices? | think | sec
some clues . . . and they are worth
mentioning, but they do not remove
the concerns.

First; obviously, a great many of the
world’s people cannot afford the food
they need. That goes without saying.
And still Freeman's figures refer to ac-
tual consumption, so poverty is not an
answer 1o declining prices.

Second: food delivery systems are
improved.

Third: Institutions, both public and
private, which has historically carried
sizable inventories no longer do so

. the pipe line between producer
and consumer is empty and to me that
is very very significant. There are some
obvious reasons for this, | believe. Al-
though there seem to be incessant ru-
mors of war, and although the world
is rarcly without some local armed
conflict, it is significant that for almost
forty years there has not been a seri-
ous threat to food movement world
wide. Through the years processors
and governmental food purchasing
agencics have become more and more
accustomed to ready, accessible sup-
plies, supplies waiting anxiously for
buyers. There has been less and less
reason lo carry large inventories for
other than speculative reasons. But if
anyone had any doubts about the wis-
dom of reducing inventories, the ar-
rival of 15 to 20% interest rates
quickly removed them. Who will invest
money in an inventory when moncy
will double in four to five years . . .
with no or little risk. And so first pro-
ducers hold all of the remaining re-
serves. And they, plagued by the same
burdensome interest costs on all of
their borrowed capital, force-feed a re-
luctant market, and, in spite of vastly
reduced stocks, this over anxious sell-
ing depresses markets week after week.
The result is serious trouble on the
farm. In my judgment, it is this forced
reduction in inventories throughout
the pipeline, that has resulted from the
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high interest rates, that has negated the
cifect of reduced stocks on the market
and has driven prices lower. My part-
ners and 1 run a cattle feeding opera-
tion in addition to our crop production.
I know what we have done with feed
inventories. And | think I know what
cach of you have done with your in-
venlories.

Big Trouble on the Farm

Whether or not my analysis of what
has happened is accurate or anywhere
near complete, the fact remains that
there is big trouble on the farm . . .
and there is big trouble threatening in
world food supplics. And it is my sin-
cere belief that all of you must pay
more attention to preserving a healthy
agricultural sector in America, It is
absolute folly to let the situation wor-
sen. I it is not economically feasible
for us to improve our production meth-
ods . . . and if there is no meaningful
investment by our nation in protecting
the most successful system in the
world . . . then it will not be saved . . .
and bountiful production will not con-
tinue . . . and the crisis feared by
Borlaug and Brown and Freeman will
be upon us. We who are involved in
public affairs in agriculture simply must
have your help in our efforts to de-
velop workable farm programs that
have a vision of tomorrow based on an
awarencss of history as well as on
cconomic reality. They must be pro-
grams that keep American Agriculture
on the move and in the forefront of
food production.

Northern Crops Institute

There is a third part of my report to
you that derives from the somewhat
desperate mood that exists in rural
states. Those who care and who can
are determined to do something about
developing stronger markets . . . for
our raw products and for the processed
products made from them.

The idea of a marketing institute
for Hard Red Spring Wheat has been
kicking around the Upper Midwest for
a number of years. As you perhaps
know there is an institute at Kansas
State that concentrates on educating
buying teams and marketing people
about wheat generally, but primarily
about winter wheat. There is one other
facility of the same kind in Winncpeg.
It is owned and operated by the Cana-

(Continued on page 22)
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Report from North Dakota
(Continued from poge 19)

dian government and it also is con-
cerned with wheat exclusively.

We have had for n_fcwyuul.u

facts. We discovered first that North
Dakota is without question the most
agricultural state in the ralion. It de-
rives a higher percentage of its new
wealth from agriculture than any cther
state. When the region around North
Dakota is taken into consideration the
importance of this agricultural basc be-
comes even more pronounced.
But North
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When the crops council realized
not only did North Dakota lead in
production of these crops but act
produced a high percentage of
of them, it was clear that we had an
important job to do. And so we set
out to develop a place and a plan that
could tell foreign buying teams as well
as domestic marketing people about
our northern crops and about the prod-
ucts made from them.

We saw a need to provide a place
to discuss ordinary marketing prob-
Jems such as the quality confusion that
developed due to sprouting a few years
ago. And we saw a need to help some
foreign teams understand the entire
complex system of American merchan-
dising and movement of crops and crop
products.

In January of 1981 we went to the
North Dakota Legislature. In spite of
tight money the legislature agreed. It

was lime to move, lime to do some-
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thing new. A million and a half dollars
were appropriated for a building. It is
in the process of being built on the
campus of NDSU in Fargo . . . ad-
joining the Cereal Tech Building.

It will have an auditorium equipped
for simultancous translation and
equipped for sophisticated video and
sound transmission. It will have a large
professionally done display area. It
will have hands on laboratories as we
can furnish them. It will be hopefully
a place where producers and processors
and purchasers can meet to discuss
Northern crops and Northern Crop
Products

The building and the stafl will be
paid for by public monies. But there
will be an ongoing need for support
from commodity groups and related
businesses who might benefit from affil-
iation with the institute. Already the
commodity groups of North Dakota
and Minnesota have put up nearly
$100,000 to bring a director on board
a year carly. He started work on July
first. He is Dr. Brendan Donnelly who
came to the Institute from North Amer-
ican Plant Breeders. He will be pre-
paring programs, after leaming the
needs of domestic and foreign buying
teams and if all goes well we will be
in the building in February.

We all know that we have under-
taken an incredibly ambitious program.
It will 1ake a genius to give fair play
to all of the commaodities involved and
the many facets of interest in each
commodity. We are fully aware that
if we do not serve you the processors
as well as the producers we will really
have served no one. We will eventually
perhaps be asking for your financial
help. We would welcome it at any
time. But we most certainly solicit your
advice now as we begin this very com-
plex undertaking.

I, as chairman of the governing
council, am the first to admit that our
course is far from charted. | know that
we will make some mistakes . . . But
we will learn from them. We are de-
termined to move boldly, but openly
with class and with integrity. I hope
you will come and see us.

I am deeply honored to have been
asked to be here with you. We are most
assuredly partners in the task of feed-
ing the world. We must remember that
and always work together in every pos-

Elects New Chairman

George Howe, a Casselto Np_
wheat producer, was elected « aimy
of the North Dakota Statc Whey
Commission and will serve a a pno
ducer member on the US. Wieat As
sociates board of directors aling with
three other North Dakota Wheat Con-
mission district representatives,

The other North Dakota produce
board members elected to oversee and
direct the forcign market development
effort for USWA are J. Ole Sampson,
Lawton, N.D., Henry Neshem, Ben.
hold, N.D., and Don Giffey, Roseglen,
N.D. The four producers will serw
one-year terms on the USWA board of
directors.

USWA is the foreign market devel
opment arm of the U.S. wheat industry.
Supported by per-bushel check-of
funds from wheat producers in North
Dakota, ldaho, Kansas, Minnesou,
Montana, Nebraska, Oklahoma, Ore-
gon, South Dakota, Texas, Washing-
ton and Wyoming; and by funds from
the Foreign Agricultural Service of the
US. Department of  Agriculture,
USWA operates throughout the word
developing markets for U.S. whea
from 12 foreign offices.

Carryover Up

Carryover of durum (included in al
wheat stocks) on June | was 107,019;
000 bus, up 79% from59,91¢ J00bus.
the year before and 75% & ove ¢
1980 carryover of 61,011, 0 b
Durum disappearance during 98182
was 138,779,000 bus, up 2 % fro®
109,488,000 bus. in 1980-8

Stocks of durum held ~ No
Dakota rcpresented 79% o the ¥
tional total, against 73% a y¢ r eariét
and 77% two years back. :

On-farm durum holdings 1 N"“
Dakota accounted for 90% | stak!
total stocks, against 82% o Juse I
1981.

Plantings Down

Duwrsm plantings were estinated ¥
4,350,000 ncres, down 26 percent. b
North Dakota at the end of June due®
was rated 32 percent very govd "’[:'
cellent; 60 percent good; 8 percent B

In Canada durum acreage fell ¥
3.9 million, off 8.3 percent.
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REMARKS OF JAMES J. FEENEY

Chairman, Millers’ National Federation

Al an Allied Member of the Na-
tional Pasta Association through
General Mills' milling activities in the
Western part of the United States, and
by General Mills” active membership
a the Association due to John Her-
rel’s Lancia Bravo operation in Can-
#, | have more than an outsider's
merest in your industry, My com-
eats, however, will center around my
ativity as Chairman of the Board of
te Millers' National Federation,

Objectives

1 would first like to outline for you
B¢ Federation's objectives and strate-
Po—our organizational structure—
& relate . vur activities to those of your
Asociatic . | will then make some
+ concerning the pasta in-
' a miller's point of view,

briefly on the outlook for
inlerest,
ration consists of 50 flour
sanies, with 130 mills pro-

in 36 states. We are in
I8t ar, and our primary pur-
M%ist same as it was in 1902;
® pomc  the welfare of the flour
alling i stry,

Form.  years our main office was

Chicago, where we main-

ge stafl and operated test
¢ were heavily involved in
<e and end-product promo-

1 our Wheat Flour Institute,
. 1o carrying out an extensive
3 vl services to the member-

We had a small office in Washing-

Wonitoring  governmental affairs.

Years ago, coincidental with
of some of cur top

s, 1982

comment,
e millir
mﬁ
g 8

o By

h‘ﬂledil

management, we moved our entire op-
cration to Washington, consolidating
our stafl, eliminating the test kitchen
activity, and contracting with outside
suppliers for many of the services
needed to carry out the objectives of
the Wheat Flour Institute.

Public Affairs

We gave priority to our role in
Public Affairs, and we have added
emphasis in this area—Ilearning as we
proceed to develop good working re-
lationships in the nation's capitol. It
has enabled us as a Federation to
move from a reactive to a proactive
stance on several key problems facing
the industry. We are comfortable that
our presence in Washington is such
that we can carry oul an effective pub-
lic affairs program.

We provide the membership with in-
formation concerning the industry, and
we evaluate emerging issues and devel-
op an analysis of action to be taken.
If it is the consensus of the member-
ship to pursue an issue, we make fol-
low-up contacts with the executive de-
partments and regulatory agencies. Be-
cause of our lean staff, it is necessary
for us to be selective on issues where
we choose to take a position. In some
cases, it is necessary to engage outside
consulting services in order to aggres-
sively and cffectively follow through.
We belicve that we have been effective
in dealing with issues pertaining to
technical matters, dealing with prob-
lems before they arise and working on
a day-to-day basis in representing the
industry with regulatory and other
agencics.

For example one of our major con-
tinuing efforts is the attempt to main-
tain the legal right 10 use ethylene
dibromide as a spot fumigant in flour
mills. Another is hidden infestation in
grain which continues to be a concem,
and our rolc is to continue to bring this
to the attention of Government.

With respect to agriculturv policy,
we will be monitoring U.S, trade policy
positions and encouraging a consistent
US. export policy, particularly with
regard to fair access to foreign markets
for our agricultural exports. By in-
creasing the export markets for flour,
we increase production, run the mills

at a higher rate of capacity, and thus
increase the productivity of the milling
industry.

New Stages of Development

We are now moving into a new
stage of development in our organiza-
tion and have reccommended Roy Hen-
wood to our board as our new Presi-
dent, effective August 1, of this year.
Roy, who has been a Vice-President
of the Federation working on our stafl
for the past 10 years, started out in
our satellite Washington office prior to
our move from Chicago. He is well
known to the members and has an
excellent rapport with Washington de-
partment staffs and with related asso-
ciations. We are supporting him with a
Director of Trade Activities, including
Agriculture Policy and Export, along
with a Technical Director responsible
for technicul issues. In addition, we
have a Director of Member Services
who serves as Secretary-Treasurer of
the organization in addition to other
responsibilitics.

The Director of Trade Activities will
carry out the new Charter for the
Wheat Flour [Institute, with several
guidelines. The Institute will increase
the favorable perception of the public
about the industry and its products. It
will promote a favorable climate for
the industry with Congress and the
Regulatory Agencies, and it will help
the industry through a variety of media
to communicate with the government
and the public.

The main change in guidelines in-
volves a de-cmphasis on such end-
product promotion activitics as the Na-
tional Sandwich Idea Content and
Bread Fairs. We believe that these ac-
tivities can be carried out more effec-
tively by cooperating with the Wheat
Industry Council. I understand that the
program recommended by the Council
is about to get under way. We now
belicve we are effectively positioned in
Washington, and we look forward to
working with your staff in arcas of
mutual benefit.

Pasta is Exciting
You are involved in an exciting in-
dustry that has shown great growth.
It has emerged from predominantly
(Continued on poge 26)




Pasta draws
a fine line

Most everything about
pasta is positive.

Pastas — let's tell it like it is.
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James J. Feeney
(Continued from poge 32)

family businesses to attract the atten-
tion and interest of companies not his-
torically involved in pasta. The pasta
industry became interesting because
you ran your businesses so well and
made them attractive.

To this observer, the success story
of the pasta industry is fascinating and
encouraging. It's fascinating because
you've taken what was once regarded
as a starchy, fattening food and turned
it into a nutritious, exciting staple. It's
encouraging because, as representatives
ol an important scgment of the food
industry, you've shown many of us
how marketing and skillful promotion
can dramatically increase volume and
consumer sales,

1 don't intend to smother you with
too many numbers. But I'm impressed
that pasta sales at the retail level have
been growing at a rale four times
faster than all other dry grocery prod-
ucts.

The compound annual growth rate
for pasta over the last decade has been
1.9 percent, compared with 1.3 percent
for family flour, a fact that has par-
ticular meaning for me and for Gen-
eral Mills,

Your own association reports that
per capita consumption of Pasta in
1981 was a healthy nine pounds, of
which two pounds are imported. An-
other report shows retail sales of pasta
products in 1981 at $775 million, up
144 percent since 1973.

Those are excellent statistics, and
together they create a story ol your
industry that causes others to look for
the reasons. Good business practices
and hard work are two of those rea-
sons. Just as important have been your
own promotional eflorts and changing
attitudes toward nutrition.

New Inferest in Nutrition

You'd have to be Rip Van Winkle
to be unaware of how the nutritional
interests of Americans have changed
in the last several years, As a complex
carbohydrate, pasta is increasingly rec-
ognized by nutrition experts for the
important role it plays in our diet—
primarily in supplying energy and nu-
trients. Short years ago we said the
image of pasta was changing. I think
we can say today that it has changed,
though 1 know you'll not relax your
efforts in communicating the qualities
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of pasta to new generations of con-
sumers.

There's a cautionary note in a 1980
Marketing Science Institute Survey in-
dicating most consumers believed that
the average US. family should cat
fewer carbohydrates. A Roper study
the same year indicated that more than
one-third of all adults felt they ate
more than they should of starchy
foods. Thus it is obvious that there re-
mains a sizeable portion of the popu-
lation that still doesn’t understand the
true nutritional benefits of pasta.

Our nutritionists at General Mills
advise us that carbohydrates have the
same number of calories as protein and
only about one-hall as many calories
as fat. Besides containing no more
calories than one cup of rice or pota-
toes, pasta also has protein, Niacin,
Iron, and other vitamins and minerals,
but is low in fai. It is also low in
sodium if prepared without salt in
cooking water, The Pasta Association
is 1o be commended for encouraging
members to list salt as an optional
ingredient in cooking instructions.

Great Publicity

Obviously, the attractiveness of
pasta has increased tremendously in the
last few years. And apart from nutri-
tional considerations, consumers are
responding to the great variety of pasta
products, to imaginative recipe dewvel-
opment, and to new interest in ethnic
foods.

For unofficial spokespeople, you
have representatives from the glitter-
ing world of entertainment. The en-
tirely credible Sophia Loren gave pasta
a plug with this memorable line. She
said: “Spaghetti can be caten most suc-
cessfully if you inhale it like a vacuum
cleaner,” Now that won't win any
ctiquette awards, but it does convey
the robust, healthy, enjoyable quality
of pasta products. On another occasion
Sophia related, “Everything | have |
owe to spaghetti.” Now there's a quote
to get us all thinking!

In addition to celebritics, you've had
the best media relations effort of any
food product in memory. From Read-
er’s Digest to Time 1o the vest-known
newspapers in this country, the story
of pasta—its good taste, variety, contri-
bution to nutrition, and low ccst per
serving—has been told often and well.
Time in a recent full-page article re-
ferred to the pasta avalanche, saying

ltaly’s love food had becom: an
American passion.
This extraordinary publicit is po,
sible only when there is a gro ndswel
of consumer interest. Your varioe
jonal efforts have h ped
build that interest. National ' acaroei
Week and several other progra. 1s, some
dealing with the theme “E.i
with Pasta,” have been extren..ly well
accepted.

Some Distance to Go

There is, however, some distance 1o
go. Fine, Travis and Associates e
cently concluded a qualitative ad§
tional study for the Wheat Industry
Council. It revealed mixed perceptions
about pasta products, though the im-
proving climate was clear. One pan-
graph from the summary caught my
attention. It reads:

Most people said they would like
cat more pasta than they do. There
fore, the goal of communication
about pasta is to enhance pasta’s s»
tritional image by providing some
‘natural goodness’ links to gnia
The double barrclled approach tha
suggests itsell is: Presentation o
authoritative new positive nutri
tional news about carbohydrates
linkage with wheat and the romanct
of wheat. Give consumers permi
sion to use a product which mod
would like to eat more of.

That struck me as a call fir a s
sense of teamwork involving produc
ers, millers and your associa: on.

Preseat  Ecomomy

I'd like, however, to say = methif
about the dynamics—or lac of dF
namics—ol our present econ 1y

For the last two years 1 Unisd
States’ economy has been u  avelin
Unemployment today of 9.5 roemt &
the highest since the carly 1 0% Ir
terest rates are holding at do le &
levels while inflation has casc  putte¥
the real cost of borrowing at + recond
level. Growing federal and st * buds? |
deficits are giving politicians & J ever”
one else fits—politicians bec. 1s¢ 17
want 10 be re-clected this Al ®
everyone else because they d o't %%
an increase in tax burden or c#t #
entitlement payments.

1 believe we are in a very impots®
transitional period, with a deep &%
mitment of lessening the u

(Continued on poge 28!
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CANNELLONI AND LASAGNE
The Two Typical halian Specialties!!

— Have you some problems in producing them?

— Would you like to have them in your sales
catalog?

We are a Firm specialized in the sole produc-
tion of these special shopes ond we supply only
industries Loth with their own brand ond with
bulk product for catering or suitable for being
ofterwards re-elcborated for ready Food, conned
or deep-frozen.
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James J. Feeney

(Continued from poge 26)

rute of inflation in the US. We are
moving from a socicty that rewards ac-
cumulation of debt, because it can't be
paid back with ever cheapening doiiars.
to one that rewards savings and invest-
ing.

Busincsses, faced with high borrow-
ing costs, are looking for ways to re-
duce working capital usage and up-
grade the productivity of their assets.
Labor demands are focusing less on the
size of wage increases and more on se-
curity. These actions can have long-
term positive cffects on the rate of in-
flation in this country.

While car and house purchases
stand out as bearing the brunt of lack
of consumer interest, within the food
industry restaurant traffic has been off
for the past year, as has the purchase
ol frozen faods such as fish and pizza.
Consumers are giving up convenience
and searching out basic value. Pasta,
cereal grain and flour products are en-
joying good performances.

Price and value conscious consum-
ers, encouraged by the already docu-
mented nutritional benefits, are mak-
ing pasta and specialty breads winners
in the marketplace. It all bodes well
for our future.

Speaking as a member of General
Mills, our Consumer Foods group has
just reported one of the best years in
its history. Surely the economy is work-
ing in the favor of General Mills’ foods
business—and it's working in the favor
of pasta manufacturers.

Chalicages Abead
We have challenges ahead, however,
and onc of your biggest is to reduce
the level of imports through increased
productivity ond greater efficiency.
Those two imported pounds per capita
might be reduced to one pound, which
would benefit your industry greatly.
Together, we might continue to explore
imaginative ways of telling the consu-
mer about grain-based products. In this
case, we can clearly learn zs much

from you as you can from us.

What's good for pasta manulactur-
ers is good for millers. That's as sim-
ply as | can state the casc. We have
an exciting opportunity, and I want to
thank you for the invitation to come
here and to share our prospects with
you. Thank you very much,
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General Mills Has
Record Earnings

General Mills, Inc., achieved recotd
sales, carnings and curnings per share
in the fiscal year ended May 30, with
four of the company's five business
groups setting new carnings records.
Overall gains were led by the Consumer
Foods group.

Net income of General Mills in fiscal
1982 1otaled $225.5 million, equal to
$4.46 per share on the common stock,
up 15% from $196.6 million, or $3.90
a share, in fiscal (981,

Sales for the year aggregated
$5,312.1 million, up 9% from $4,852.4
million a year ago. In the fiscal year
ended May 25, 1980, General Mills
had net income of $170 million, equal
1o $3.37 per share, on sales of $4,170.3
million.

In the fourth quarter ended May
30, General Mills had net income of
$34.7 million, or 68¢ per share, off
from $37 million, or 73¢ a share, in
the fourth quarter of fiscal 1981, Sales
totaled $1,238.6 milon, dJown from
$1,263.6 million. Fourth quarter and
fiscal year earnings were reduced $17.6
million and $20.1 million, respectively,
from a program to dispose of assels
“that do not fit well with the company’s
ongoing strategy.”

H. Brewster Atwater Jr., chairman,
noted that the fiscal 1982 results
marked the 20th consecutive year of
increased earnings before extraordi-
nary items. Return on average share-
holders’ equity was at a record level
of 19%, he added.

Mr. Atwater attributed the year's
record performance to “the underlying
strength of General Mills' balanced
diversification and aggressive market-
ing efforts that brought strong volume
gains in a weak economy.

Pillsbury Earnings Rise

Net income of The Pillsbury Co. in
the fiscal year ended May 31 was a
record $136,3 million, up 14% from
the 1981 fiscal year and marking the
11th consecutive year of earnings gains.

In announcing the fiscal 1982 re-
sults, Pillsbury said operating profits
for the year were led by gains in Con-
sumer Foods, International and Restau-
rants. Agri-Products operating profits
declined significantly as weakness in
the agricultural transportation segment
of the economy continued, it said.

Lower interest rates due 0 odweg

borrowing requirements, prir wily i
Agri-Products grain merchand' ing op.
erations, plus proceeds from e iy

ance of 1.6 million shares of
stock, also contributed to the aning
gain, Pillsbury said.

Net income of Pillsbury, 4 $136)
million, was equal to $6.29 | r share
on the common stock. That . mparey
with $119.6 million, or $595 po
share, in fiscal 1981 and $104.7 mi.
lion, or $5.22, in fiscal 1980. Average
shares outstanding at the end of fiscal
1982 was 21.7 million, up 8% from
20.1 million a year ago.

Net sales in fiscal 1982 tofaked
§3,385.1 million, wp 3% from
$3,301.7 miillion in fiscal 1981 and
compared with $3,302 million in fisc
1980.

“Pillsbury’s fiscal 1982 sales and
camings growth reflects the balan
in our portfolio of food businesse,”
William H. Spoor, chairman and chid
executive officer, said. “This 11th cos-
secutive year of higher sales and cam-
ings was a significant accomplishment
considering the difficult economic es-
in which we operaz
throughout the year.

“While we expect to face a challens- B8

ing economic environment in fial
1983, we anticipale a continuation d
cur growth record.”

Operational highlights for yvar
Pillsbury pointed to the ‘llowief
operational highlights in fis 1 198
® Profit gains for Consum
including International, wer
dry grocery, canned and fro ‘n veg
tables and consumer export.
sales volumes in refrigerate rodxt
also contributed to a succe

® Restaurant  profit im ovme®

was led by outstanding per MRt
from Steak & Ale and Benn s fiff
service restaurarts. Burger ing a¥

recorded profits. )

® Agri-Products’ profits « clie
flected recession-driven softi « in
U.S. agricultural cconomy. ¥ ak &
modity prices and excess 1 nspO
tion capacity continue to ver<!
affect the Agri-Products prot 's 0%
bution.

Foremost-McKesson
Optimistic on Pasta
The Grocery Products Divisi®
Foremost-McKesson, Inc., #000%
THE MACARONI ’0". '

d

e co nany's annual report for the
ol ye: ended March 31, is “well
gione. '0 reap the benefits of Amer-
as g wing appetite for pasta”
iy F. Mueller Co., its Jersey
0. NJ pasta operation,
In con ients to shareholders in the
ewal 1c ort, Neil E. Harlan, chair-
of ¢ board, und Thomas E.
Droban, | esident and chief executive
L fcer, coiiment, “Growth ol our pasta
ad bottlcd water companies has en-
ed us 10 soften the impact of the
aically troubled dairy business. Ad-
iocal resources are being applied
» the continved expansion of both
bottled water and our pasta lines.”
The long-term strategy of the Foods
wp at Foremost-McKesson, the
sl report states, “is designed to
s consumer attention on the quality
taste of bottled water and on pasta
a nutritional and low-cost source
The teport includes the following
caments on this strategy:
“Americans are placing increasing
exphasis on fitness, energy and nutri-
wa. Consumers are becoming morce
are of pasta as an excellent source
complex carbohydrates which are
ritionally superior to simple sugars
d fats as a source of energy. As o
t of pasta’s changing image in
s country, the $1 billion U.S. pasta
urket is cxpected to increase to $3
Plion by 1991, according to a recent
[Papende t research study.
" s Group's Grocery Prod-
m experienced good sales
posth ir 982, and profits benefited
I wheat prices. With its
dkr's sodle and macaroni prod-
aggressive starch research
Mdevel  ment program, the division
ioned to reap the benefits
 Amer a5 growing appetite for

+ branded macaroni, riga-
.‘l’d Wi and other pastas are

2. .stern states which account
¢ t US, pasta consumption,
roducts hold 259 of the
‘;;’i_: ‘Uin the i:eas in which they

in t'roductivity
," fisc.l 1982, the Foremost-Mc-
oo ePort states, Mucller's opera-
"™ ahicved substantial improve-
. productivity. A short-interval
Sulng system helped save $1.3
" in IS months, the report says,
BER, 1982

adding, “The system divides specific
operating procedures into the shortest
segments, and includes a built-in pro-
ductivity measurement to pinpoint
problem arcas. Improved packaging
resulted in a savings of more than
$700,000, and the consolidation of
marketing activities saved another
$500,000."

New Research Lab

With the opening of its new $1 mil-
lion pasta research laboratory at the
corporate rescarch center in Dublin,
Calif., the report says, “the division is
developing and testing a range of im-
proved dry pasta products, including
reduced-caloric pasta, and a line of
main-dish and side-dish pasta-and-
sauce combinations.”

Corporstz Famnlags Up

Net income for Foremost-McKesson
in fiscal 1982 was $§73,537,000 equal
to $4.14 per share on the common
stock, up 6% from $69,255.000, or
$3.37 per share in fiscal 1981. Reve-
nucs aggregated $4,520,751,000, up
9% fium $4,153,345,000.

Buitoni Introduces Six
Un-Tomato Sauced Products

Pasta without tomato sauce. That's
as un-American as apple pie without
ice cream. But it's very llian,

With the addition of four boil-in-bag
products —-Fettuccini Alfredo, Fettuc-
cini Carbonara, Tortellini Guido and
Pasta Primavera—and two new pasta
and vegetable items, Broccoli Stuffed
Shells and Spinach and Checse Stuffed
Shells, Buitoni Foods Corporation is
further expanding what was the most
extensive line of frozen Italian spe-
ciality foods available.

“While many American associate
pasta with tomato sauce. in ltaly the
region of the country often determines
the type of sauce used,” said William
P. Smolka, Buitoni Vice President—
Marketing and Sales. “Tomato-based
sauces originated in Southern laly
where tomatoes arc plentiful; from
Rome and continuing further North in
the country, cream sauces are increas-
ingly prevalent. Buitcni's newest frozen
entrees are being introduced so that
the mor: sophisticated, discerning con-
sumer can buy for inhome consump-
tion a fuller range and variety of Italian
cntrees, including some  previously

available only in finer restaurants,”
explained Smolka,

“Even though we designed these
new products as single dish entrees,
our research shows that many consum-
ers will use them as side dishes to ac-
company other cntrees. This is es-
pecially true of the Pasta Primavera
which combines pasta with brocolli,
peas, zucchini and sweet red peppens
in a light oil and garlic dressing, as well
as the spinach stuffed shells and the
broceoli stuffed shells, both of which
are topped with the Alfredo sauce,”
Smolka said.

Independent  rescarch  conducted
prior 1o the intioduction of the new
products indicated up to 75% of the
consumers tested showed willingness
1o buy the products at the retail level.

“At $1.15 billion in 1981 salcs, the
market for prepared frozen entrees is
not only huge,” Smolka said, “but it's
one of the few categories that's grow-
ing. With more than 52% of the fe-
male population working outside the
home, we're fulfilling the consumer's
need for varietal foods in a convenient
form combined with quality and value.
The pricing of our new products is
designed to make Buitoni more than
competitive at retail.

*In addition to our trade promo-
tions, we'll support the new products
with an aggressive television advertis-
ing schedule, coupons and refund of-
fers,” Smolka continued.

The four boil-in-bag items are pack-
aged in 10 oz. servings and carry a
suggested retail price ranging from
$1.39 for the Fettuccini Alfredo to
$1.75 for the Tortellini Guido. The
stuffed shells, packed four to each 11
oz. package, have a suggesied retail
price of $1.59.

Buitoni Foods Corp. manufactures
and markets a full line of quality
Italian dry pasta products. sauces,
pizzas and frozen entrees.

Train Hits Zerega Plant
Five teenage boys, drinking beer
and playing around with a railroad
swilch, sent a speeding commuter train
hurtling at 60 mph into A. Zerega &
Sons Macaroni Plant in Fair Lawn,
New Jersey, killing its engineer and
critically injuring a passcnger July 8.
Fortunately, the Zerega plant was
closed for vacation, or about 15 peo-
ple would have been working in the
processing area that was shattered by
the wreek. A dryer was demuolished.
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(BUHLER-ML ifNG GOODS LINES

Performance Yofan Depend On!

Long goods line with maximum capacity of 3000 lbs/r. Line consists of Double Screw F ss ¥
Spreader TSSA, Dryers TDEC-3/TDCA-4ITDFB-11, Stick Storage TAGB, Cutter TST and Stick 2tum.

Three Standard Models . . . 500 to 4500 |1bs

LONG GOODS DRYERS

MODEL CAPACITY
TDEC/TDCA 500 to 1000 Ibs/r
TDCAITDCA 1000 to 2500 Ibs/r
TDCAITDFA | 2000 to 4500 Ibshr

isble Performance

g dily-constructed 2- or 4-stick spreaders allow selection of
- - sxirusion area for a given capacity.

il der, Dryer and Stick Storage are continuously driven and
il Wolled by one variable speed drive.

B slick conveying chains and drives are heavy duty and con-
sutomatic tensioners. Dryers have lubricating systems re-
g an absolute minimum of maintenance.

ic climate controls ensure proper conditions al every
Zones are completely separated, culling down on requir-
i spervision.

sprockets and drive chains, in addition to electrical
climate controls, are standard U.S. components.

tient Energy-Saving Design
dryers are smaller sized. High temperature and high
idity drying requires a minimum volume of fresh air. Fan
for air circulation are mounted inside dryers, utilizing
of electrical energy. (New style, energy-efficient motor is
1). A most energy-elficient design!

are 1%" thick with polyurethane foam core. Aluminum
g on inside for heat reflection and absolute vapor barrier.
heat bridges.

tleria Control

te. nerature t)rying conltrols bacteria growth. Dry bulb
pere .re |s adjustable from 100°F to 180°F.
Is solutely tight, yet easy to clean, maintain and super-
Sv g-out side panels extend entire dryer length, allow-
fast sanout and service.

Qu ity Product

9 temperatures in both firal drying stages improve
«ture, cooking quality and appearance.

gh temperature drying ensures a straigh! product,
1@ high speed packers of today. The high humidity
nate gives the product an appealing golden color.

u for information on Buhler-Miag Long Goods
anc other Macaroni Processing Equipment.

Product quality aid

Super sanitary design for easy
maintenance. All-plastic panels
swing out for easy access 1o all
machine paris. Extra-thick poly-
urethane insulation and off-the lloor
construction preveni condensation,

Each spaghetti sirand travels axactly
the same path, 80 you can counl on
consistent drying resuits. Positive
control stick elevalor keeps sticks
trom rolling or sliding from transfer
point to the drying tiers.

consistency sell.
Buhler-Miag quality

and reliability give
you the selling edge.

E
Tue Macazon! Jout Tl

BUHLER-MIAG, INC.. P.O. Box 9497, Minneapolis, MN 55440 (612) 545 1401
BUHLER-MIAG (Canada) LTD, Ontario (416) 4456910

g‘””g (BUHLER-MIAG)
)




R (T PR T ‘4-3—.@-»4—'-:‘-.—-*..-—'.-. B

Durum Expert
Subsidy Sought

In an effort to make US. wheat
exports more price competitive with the
subsidized European Economic Com-
munity wheat exports, the North Da-
kota State Wheat Commission is pur-
suing the implementation of export
subsidies on U.S. wheat and durum
with appropriate administration offi-
cials.

Mel Maier, NDSWC administrator,
said an export subsidy on U.S. durum
wheat would demonstrate that the
United States is not willing to tolerate
unfair trade practices. He said the
Wheat Commission views a subsidy on
all U.S. wheat as a desirable effort, al-
though in consideration of federal
budget constraints, a subsidy on just
U.S. durum would be a more feasible
alternative because overall costs would
be a fraction of those entailed in larger
volume commodities.

“Annual US. durum production is
a relatively small portion of the total
annual U.S. wheat crop making up 6
percent of the total US. production
and wheat exports in the past five
years,” Maier said. “This aspect of the
durum wheat class makes it attractive
as a pilot project for implementation of
an export subsidy program.”

Letter 1o Pres. Reagan

In a letter to President Reagan,
US. Trade Representative William
Brock and Secretary of Agriculture
John Block, the NDSWC suggested
implementing export subsidies as a
means of making US. grains more
competitive with EEC's heavily subsi-
dized exports.

“The EEC's practice of heavily sub-
sidizing the sale of surplus wheat and
durum production disrupts the world
markets displacing more cfficiently pro-
duced U.S. exports,” Maier said. “With
the use of high internal commodity
prices EEC farmers are encouraged to
produce at surplus levels, making
heavy subsidization of EEC exports
necessary for EEC wheat to penctrate
the very competitive world export mar-
ket. U.S. producers have been told
through these EEC practices and the
increased production of other wheat
cxpesting countries that the US. is ex-
pe.ted to carry the entire responsibility
of world wheat supply management.”

Durum wheat production in ltaly,
Greece and France—the major pro-
ducers within the EEC—is projected

at 4.7 million tons in 1982-83, about
5 percent higher than the previous
year. The increase in production is at-
tributed entirely to Greece where
planted area and production of durum
are expected to increase 12 percent and
33 percent, respectively.

Maier said since Greece entered the
EEC last year support prices for durum
have risen 12.5 percent. “The added
price stimulus has obviously prompted
the additional production from 24 mil-
lion bushels in 1981 to 32 million
bushels in 1982."

EEC durum in the past has been ex-
ported primarily 1o other EEC desti-
nations while 5 percent was sold to
non-EEC countries. In 1981-82, 20
percent of the durum exporls were
shipped 1o non-EEC countries, pri-
marily the Mediterranean arca. “The
North African/Mediterrancan Basin
region is a major market arca for US.
durum exports,” Maier said. “This arca
purchased half of the total 82 million
bushels of U.S. durum in 1981-82.

In 1982-83 total EEC durum ex-
ports are expected (o increase 12 per-
cent of which 30 percent or 18.5 mil-
lion bushels is expected to be sold to
non-EEC countries. The most recent
subsidized EEC-Greek sales to Tunisia
were reporiedly $20/ton or 55 cents
per bushel below the current US.
equivalent price.

*The EEC policies contribute to in-
creased world market instability and
have drawn additional U.S. attention

recently as world stocks grow and the
competitive situation in world wheat
markets intensifics,” Maier said. “While
U.S. producers are cutting overall pro-
duction 1o bolster sagging wheat
prices, the EEC is utilizing unfair trade
practices (cxport subsidies) which pro-
mote increased production.” “We can-
not site idle while other nations em-
ploy unfair and market disrupting prac-
tices which capitalize on markets de-
veloped partially by U.S. wheat pro-
ducers.”

Pursuing Section 305

The NDSWC is also pursuing Sec-
tion 305 of the 1974 Trade Act which
requests appropriate government offi-
cials 1o prepare materials available
for use in a possible Section 301 ac-
tion. If a EEC subsidies complaint is
filed under Section 301, it will first
have 1o be accepted by the Office of
the Special Trade Representative which
in eflect makes the complaint an offi-
cial government charge. The Section

301 complaint is then heard 4 megy
ing of the B6-nation Gener Apye
ment on Tarifls and Trade.

Maier said the NDSWC v | py
the implementation of an ¢+ w1 w
sidy for US. durum while epanyy
material for use in a possit  Sectw
301 complaint case.

U.S.D.A. Seeks
Wheat Cutbadk

A 20% cutback in acreapc for
1983 crop is needed to sirength
wheat prices, reduce stocks und
supply and demand into betler balancd
Secretary of Agriculture John R. Bl
said in anncuncing the Departmen
wheat program for the 1983 crop

In detailing the 1983 wheat progra
Secretary Block said both the targs
price and regular loan levels will b
at the minimum allowed under
Agriculture and Food Act of 1981
$4.30 and $3.55 per bu, respectively

Eligibility for the target price i
loan programs again will be tied to pa
ticipation in the acreage reduction pre
gram. While rejecting the concept d
direct payments to farmers for panto
pation, the Department of Agricults
will add a new incentive—{armer
receive half of their deficicncy
ments, or about 25¢ per bu, when B
sign up for the acreage reduction e
gram.

Stating that the Department’s godl
1o encourage farmers to takc 6 millv
to 10 million acres of whi it ot
1983 crop plantings. Secre' 1y B
said that US.DA. will reop: 1 its
storage facility loan progri 1 & 1
of the 1983 program and w | incfes
credit financing under the iSM-1
export credit guarantee pro im_

“The reduced acreage pro; m." %
retary Block said, “should renf
wheat prices by limiting ¥
harvest and the buildup of ks
the same time, the progrs il
crease long-term conservatic  on®
land.”

Honors Day

1982 Honors Day was b d ¥
at North Dakota State Ur eni®
Fargo. Rhoda K. Kordonow of D3
inson received the $5,000 g 1’
search assistantship in cereal che™™
and technology covering basi< 1E€
of durum wheat and pasta P™
from funds provided by the N
Pasta Association, Palatine, Ilie>*
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That's what our new high temperature

long goods line is all about.
Interested?

DEMACO FOR
ANSWERS.
(212)963-6000

A VITAL LINK IN THE FOOD CHAIN
BEFRANCISCI MACHING CORP, 200 WALLABOUT STREET, BROOKLYN, N.Y. 11206 TWX: 710-584-2449
WESTERN REP.: Hoskins Co., Box F, Libertyville, IL 60048 — (312) 362-1031
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PACK EXPO
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600 exhibiting compenies, will

ten, reglstratien s

‘.2 & 35,000 vishers with the 10,000 teshaicel
82 I expected te sttrect some 35,000 "‘i-m-.h.-l
.umwnmmmm—
and for wse
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‘FICERS

. Viviame was named Presi-
“hief Executive Officer of
v/Skinner, Inc., a division
’ y Foods Corporation, in
930, as named President of San
prgo it 975 when his family’s com-
ay, D¢ wonico Foods, Inc.. Louis-
beca ¢ a division of San Giorgiv.
comj.inies had been acquired by
in 1966, Viviano joined Del-
poaico in 1960, was named Vice Pres-
of Operations in 1968, and in
912 was promoted to President. He
2 member of the Young Presilents
rganization. He is a native of Louis-
ille, Kentucky and a graduate of
mier University, Cincinnati.
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Astheny H. Glola, First Vice Presi-
et of the National Pasta Association,
President of RHM Macaroni, Inc.,
falo, New York. This company su-
ervises the operations of Gioia Maca-
i Compuny of Buffalo, Bravo in
xhester, New York, Ravarino &
nxhi in St. Louis, Missouri, and
jot ltalian Foods in Kent, Washing-
convetiag -

Anthony Gioia comes fram the firm
blished in 1910 in Fredonia, New

Redington Introductions at
Pack Expo ‘82

Two new-product offerings will be
displayed for the first time at Pack
Expo '82 by Redington, Inc.: a “Uni-
versal™ Multipacker that combines casy
job changeover with high-speed oper-
ation: and a Product Transfer System
that loads cartoning machines auto-
matically by improve productivity for
packagers who currently must feed
automatic cartoners by manual meth-
ods,

Both units will be demonstrated
alongside other Redington packaging
machines in Booth No. 462 at Chi-
cago's McCormick Place, Nov. 15-19.

The Universal Multipacker, nick-
named UMP, receives up to 540 prod-
ucts per minute, and features unprece-
dented  adjustability that accommo-
dates almost any type of package (bag,
rouch, wrapped bar, carton, etc.), al-
lows different sizes and permits varia-
tion in product-count accumulation.

The new Product Transfer System
receives products from filling, wrap-
ping or other primary packaging ma-

chines, and inserts them into the infeed
article buckets or flights of virtually
any make of automatic horizontal car-
toner. Easily adjusted 1o accept a wide
variety of product shapes and sizes,
the transfer operates at speeds up to
200 pieces per minute, and can accom-
modate single or mulliple-station car-
toner feeding.

Redington, Inc., manufactures a
broad line of cartoners, overwrappers,
multipackers and roll wrappers, in
standard designs which can be adapted
to a wide variety of packaging require-
ments through optional attachments.

For more information, visit Pack
Expo Booth No. 462 or contact Red-
ington, Inc., 3000 St. Charles Road,
Bellwood, IL 60104, Phone 312/544-
7100.

Pasta Publicity in Foodservice

“Pickles Star on the Salad Bar—
Pickled Pasta Salad, Sweet Pickle Tuna
Salad "gocs as an exclusive recipe re-
lease to the School Food Service Jour-
nal in cooperation with the Pickle
Packers International.

ok, a small town west of Buffalo.
i was here that his grandfather started
Pasta operation which was carried on
his son and grandsons. Pan of
’s growth has been through acqui-
toa. In 1960 the Piscitello Macaroni
ompany f Rochester was acquired
absort. | into the Gioia operation,
B 1976 . majority interest in Gioia
% was old 10 the British-based

Wik | food company Ranks-

Caponata Spaghetti Salad is p
tured on page 48 ol the April fd
ture in Restaurants and Institutio
magazines in an article on *The Lung
Meal—the Lunch Challen; :: to p
customers in and draw °cm b
again.”

A D M Earnings Dec: ne

Net income of Archer D icls Mst lsis-Mc pall, which owns several
land Co. in the fiscal year ded e pre sors. The Gioia family
30 totaled $154,990,000 cqual ¥ “substantial minority in-
$2.14 per share on the con  on X

lay.

the nced
company annou o

compares with eamings of ‘
000, o $2.55 per share, in  cal 1%
Per share earnings are basc ' 08 ¥
age shares outstanding of 2591
in fiscal 1982 and 68,983, 0 in
1581, after adjustment for o 5% 3%
dividend in ber 14 1. AY
noted that in fiscal 1982, ti ¢ efied
commodity price decreases 0 &
first-out inventory valuation: IncT®
net income by $31 million, 7 43¢ FI
share, while in fiscal 1981 the &
of commodity price increascs e
nct income by $20.6 million, o
per share.

-

Jou ond Pavlette Viviene
Colorede

ot the Cockout.

terest” in Gioia. Mr. Gioia indicates
that “this merger gives us a strong
position—lamily know-how in the
macaroni busingss coupled with the
assets of a large multi-national com-
pany with expertise in many arcas of
business.”

Second Vice President Joha D, Her-
rick, Chairman of General Mills Can-
ada, Lid., has just been clected Presi-
dent of the Metro Toronto Board of
Trade for 1982-83.

Herrick, 49 and a bachelor, was born
and educuted in St. Paul, Minnesota.
He graduated from the College of St
Thomas in 1954 with a B.A. specializ-
ing in accounting. Herrick's carcer at
General Mills began in 1954 when he
worked as a field auditor in Minnca-
polis. He has also worked in Kankakee,
lllinois; Chicago; and London, Eng-
land. He came to Toronto from London
in 1969 as President of General Mills
Cereal, Ltd. In 1971 he was named
chairman of the Board of Genera! Mills
Canada, Inc.

(oo f it O R

Herrick served as a captain in the
U.S. Air Force from 1954-57. He is a
past president of Junior Achievement
of Toronto and Junior  Achievement
of Canada; a member of the Presi-
dent’s Council at St. Thomas College;
past president of the Toronmo Area
Industrial Developiment Board. He is
also o member of the Knights of Co-
lumbus and of the Rotary Club.

Ted 3. Settanny, Third Vice Presi-
dent of the National Pasta Association,
is President of Prince Foods Company.
Lowell, Massachusetts.

Mr. Settanny is a graduate of the
University of Lowell and Harvard
Business School. After four years in
the U.S. Marine Corps he started with
the Pillsbury Company as a retail mer-
chandiser in upstate New York; trans-
ferred to Minncapolis and completed
marketing training. He reentered the
sales field and after several transfers
became regional manager for the east-
ern district.

He joined the Prince Company as
National Director of Sales in 1961, be-
came Vice President of marketing
sales in 1964; President of the Prince
Foods Company in January, 19810,

His civic activities include member-
ship on the St. John's Hospital Board
of Governors, Board of Directors of
the Lowell Boys Club and the Vesper
Country Club,

He is married to Mary Radigan
Scttanny, has four children, and 10
grandchildren.

Appointment

Nicholas Rossi has been appointed
to supervise local brokers of Gioia
Macaroni Company in New York,
Scranton/Harrisburg, and Ohio.
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CONS!

AND

STITUTION BYLAWS
NATIONAL PASTA ASSOCIATION

as amended in Convention assembled July 14, 1982

Article | — NAME — The name of
the organization shall be the National
Pasta Association (NPA).
Article 11 — PURPOSES
Section 1 — PURI’OSES‘ .I-l-bcmc
r of Association shall be:

r:) mwc all phases of the in-
dustry by promoting the de-
velopment and use of pasta
and related products for the
benefit of consumers; and

(b) to serve pasta manufacturers
and related industries by pro-
viding programs and services
that will enhance their efficiency
and cflectivencss.

Section 2 — RESTRICTIONS —

All policies and activities of the As-

sociation shall be consistent with:

(a) applicable Federal, state, and
local antitrust, trade regulation
or other legal requirements; and

(b) applicable tax exemption require-
ments that the Association not
be organized for profit and that
no part of its net earnings inure
to the bencfit of any private in-
dividual,

Article 11l — MEMBERSHIP

Section | — ELIGIBILITY — The
membership of the Association shall
consist of individuals, partnerships,
corporations, association or other cn-
tities engaged in the manufacture of
pasta products or associated with or
having interest in the development of
the pasta industry. Such membership
shall include the following classes:

(a) MANUFACTURERS M E M-
BERS — Limited to those actu-
ally engaged in the manufacture
of pasta products;

(c) PROCESSOR MEMBERS —
Limited to those actually en-
gaged in milling or processing
raw materials for use in the man-
ufacture of pasta products;

(d) SUPPLIER AND SERVICES
MEMBERS — Limited to those
engaged in the manufacture of
equipment or supplies for use
in the manufacture of pasta
products as well as those who
furnish services to the pasta
manufacturing industry; and

(e) ASSOCIATE MEMBERS —
Limited to those who, while not
satisfying the criteria for mem-

bership in one of the above
membership classifications, have
interest in the development of
the pasta industry.
Section 2 — APPLICATION AND
ELECTION — Membership shall be
conferred on all eligible applicants
who, have filed appropriate applica-
tion forms with the Association’s
Board of Directors, receive a majority
vote of the Board of Directors.
Section 3 — TERMINATION AND
REINSTATEMENTS

(a) RESIGNATIONS — Resigna-
tions of members in good stand-
ing shall be submitted in writ-
ing to the Association's Board of
Directors; however, resignation
does not rclieve a member from
liability for dues accrued and
unpaid or other financial obli-
gations owing to the Associat’on
as of the date of resignation.

(b) EXPULSIONS — Members

may be expelled for cause by a
three-fourths vote of the Board
ol Directors, or of the Associa-

tion.

(c) SUSPENSIONS — Members in
arrears for dues for a period of
six months shall be suspended
automatically.

(d) REINSTATEMENTS — Rein-
statement of members can be
made only upon full payment
of any former indebtedness to
the Association, application for
reinstatement having been duly
approved by a majority vote of
the Association or its Board of

Directors.

Article IV — PRIVILEGES OF
MEMBERS

Section | — Manufacturer members
in good standing shall have full mem-
bership rights. Only Manufacturer
members shall have the right to vote
at general annual or Special member-
ship meetings, sit in executive sessions
and 1o hold office.

(a) Each member shall be entitled
to one vote only. If membership
is in the name of a firm, corpora-
tion, or other legal entity, it
shall be cntitled to onc volte
only, irrespective of the number
of branches, plants, or subsidi-

aries it may have.

. e smresm N wpemaame iy

(b) Producer, Processor Su
and Services and \s

members may serve on an

chair Association
and councils and mu, vote

meetings of such committees as

councils.

(c) All members shall have the ni

to be heard at general a

or Special membership n

Article V — BOARD OF
DIRECTORS

Section | — GOVERNING BOD

— The Association shall be gov

Coinmitte

N

by a Board of 13 Directors sclect

from among the Association’s
facturer members,

(a) Membership of the Board

Directors shall be limited to

Board member for any one pas
manufacturing company. Fi
of this section, o
pasta manufacturing comp

purposcs

means one corporate cnlity
one individually owned

pany. ;
(b) The immediate Past P
shall automatically be i
of the Board. .
(c) Past Presidents, still nctive
management in a ducs pa

ny

manufacturing .om
w §

shall have the right
status of Board Mem! «
tus without vote.
Section 2 — ELECTIO®
Directors shall be elected
nual mecting of the Associ
majority of the votes of M
ing members present and
term of office of each dit
be for one year. Any vacar ¢
ring in the interval betw. 1

-

ing.

mectings shall be filled by ¢ B

Section 3 — QUORUM
(a) BOARD QUORUM
meeting of the Boar:

-Al

shall be necessary tu &0
a quorum for the tra
business. !
(b) ASSOCIATION QUORUM
At annual or Special met
of the Association, 20%
Manufacturer members in F

standing shall constit
quorum for the transactd®
business.

Tue Macaron! Jouis

the 2
on by
ufact

1or &

of Die
tors, a majority of ¢ B

sactios

fection 4

) PR 'XIES — Proxies shall not
be :rmitted or accepted in any
vor of the Association or the
Bo | of Directors.

- DUTIES AND POWERS

Board of Directors shall

the control, management

direction of the affairs of
the \ssociation and all the pow-
ers (hus implied. They shall in
all cases act as a Board regularly
comvened, and, in the transaction
of business, the act of a majority
for a quorum present at a meet-
ing duly assembled shall be the
act of the Board.

(1) Any Director may resign his
office at any time, such
resignation 1o be made in
writing and to take effect
immediately without accept-
ance.

ib) The Board of Directors may
appoint an Esecutive Commit-
tee of five Directors including
the President and immediate

Past President. Three members

shall constitute a quorum of the

Exccutive Committee. The As-

sociation’s  Executive Director,

Executive Secrctary, or other

such person who is responsible

for management of the Associa-
tion may serve as Ex Officio
member of the Executive Com-
mittce, The Board may delegate
any of its powers to the Execu-
tve “ommittee including the
fillin: of vacancies occurring on
the “ard in the interval be-
twee  annual meetings, pro-
vide however, that a decision
of U Executive Committee to

i Th
hay
and

fil . a vacancy must be rati-
fied a2 majority vote of the
Boa: of Directors at its next
sche  cd meeting, at a Special
meet : called for that purpose
or b mail ballot.

Setion  _SPECIAL ACTIVI-

—

¢ Board of Directors in
¢ f the Purposes and ob-
% of e Association, may, in
Won U crforming the duties and
& ¢ omary to the Board of

” ' ' @ corporation.
I create, organize and es-
blish  special  departments,

comniitiees, subsidiaries and
other legal entities outside or
Vithin the Association and ap-
Potnl, clect or designate officers
uﬁdnn; and
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(b) contract with, employ or engage
persons, corporations, associa-
tion or others to perform special
functions and activities.

Article VI — OFFICERS

Section | — OFFICERS — The
Officers of the Association shall be a
President; First Vice President; Sec-
ond Vice President; Third Vice Presi-
dent; Secretary and Treasurer.

Section 2— ELECTION

(a) The Officers of the Association
shall be clected by the Board
of Directors immediately fol-
lowing the annual meeting of the
Association. The election shall
be by ballot by a plurality of
voles of the Directors present.

(b) The Directors shail elect the of-
ficers from their own number
only, except thut the offices of
Secretary and Treasurer may be
held by one person who need
not be a Director or member of
the Association,

(c) Officers shall hold office for a
period of one year or until suc-
cessors are elected.

(d) Any vacancy occurring in the
interval between mectings shall
be filled by the Board or the
Exccutive Committee.

Section 3 — DUTIES — Each offi-
cer shall perform the duties custo-
may 1o his office, unless the Board
of Directors otherwise determines.

Anticle VII — INDEMNIFICA-
TION OF DIRECTORS AND OF-
FICERS — The Association shall in-
demnify Directors and Officers to the
full extent authorized by Section 163-
a23.1 of the lllinois Annotated Statutes
as from time to time amended. To ful-
fill its obligations under this provision,
the Association shall purchase and
maintain liability insurance with cov-
erage in such amount as the Board of
Directors shall determine.

Article VIII — REVENUE

Section | — FISCAL YEAR —
The fiscal year of the Association shall
begin October Ist.

Section 2 — DUES OF MEMBERS
— Dues are payable quarterly in ac-
cordance with a dues structure to be
established by resolution of the Board
of Directors, such resolution to be
ratified at the Association's annual
meeting, al a Special meeting called
for such purposes or by mail ballot
by a two-thirds vote of the Manufac-
turer members present and voling at
a mecting or by a two-thirds vote of

A A e

the Manufacturer members voting il
by mail ballot.

Anticle IN — MEETINGS

Section 1 — The annual meeting of
the Association shall be held w such
time and place as the Board of Di-
rectors shall designate. Written niotice
of such meetings shall be given all
members at least 30 days in advance
thereof,

Section 2 — The President shall
call a Special meeting of the Associa-
tion upon the request of the Board of
Directors or upon the written reguest
of at least 20% of the Manufacturers
in good standing,

Section 3 — The Board of Directors
shall mect for organization each year
immediately after election at annual
mectings of the Association.

Section 4 — The Board of Directors
shall also meet upon the call of the
President or five Directors.

Section 5 — The Executive Com-
mittee shall meet upon the call of the
President.

Section 6 — Regional meetings may
be called by any Vice President or
Director for the purpose of exploration
and recommendation to the Board.

Article X — COMMITTEES — The
Board of Directors shall appoint such
councils, committees and subcommit-
tees as are necessary to carry forth the
purposes and objectives of the Associa-
tion.

Article XI — CORPORATE SEAL
— The corporate scal of this Associa-
tion shall have engraved thercon “Na-
tional Pasta Association” and in the
center the word “Scal.” It shall be kept
by the official responsible for the man-
agement of the Association and affixed
to all papers and documents required
to be executed under the corporate scal
of the Association,

Article XII — AMENDMENTS —
This Constitution and Bylaws may be
amended in any regular or Special
meeting of the Association by two-
thirds vote of the Manufacturer mem-
bers present and voting, or by mail
by a two-thirds vote of the Manufac-
turer members voling. Notice of the
substance of und rationale for any
proposed amendments to this Consti-
tution and Bylaws shall be sent to
Manufuacturer members at least fifteen
days prior to any meeting at which
such a vote would take place, if by
mail, at least fifteen days prior to the
mailing of such ballot,
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WITH EACH MICROWAVE
DRYER

B Up to 4 imes the production in
the same feet of floor space (a bar-
gain in itsell with construction
costs in the $40 sq ft range

M Free production 542% vath a
5-day week

W Save energy Tests pirove over
50% 'otal energy savings com-
pared to some compehtive dryers

W Sanntation savings Mimimum
$100 each cleaning Most easily
sanitized dryer hose it down oOf
steam clean i

B Save on installaton Fabricated
and assembled at our plant Up to
5 000 man-hours savings

B O:her factors of increased flex-
bilitv I7ss waste from spillage
meore @xact moisture contro!

— -

SAVE OVER $1 M|

A BETTER PRODUCT

Finally we have the capability
we ve been trying to achieve for
hundreds ol years—drying maca-
roni products from the inside out
Until now we have had to wait for
the product to sweat or rest soO
that the moisture would migrate 1o
the surface. when we could again
dry some more n small stages
We had to be carelul not to case
harden the product so the moist-
ure would not get trapped. thereby
causing the product to keep drying
on the outside but not properly
and to check at a later date
when that moisture finally did
make its escape

Microdry actually pr uces
ter product than doe an
processing The su. rionty
the cooking streng angd
when ready to eat  d the
enhancement and  crob
when presented in e pag
We will be pleased ' subm
ples of product made .n the
press same die. same ‘aw
but dried In convention
Microdry units You v | read
the color difference coo
taste the bite different
measure for yourself the
sluft oft each produc!
irying operation from

1ling comparisons by two
cessors Shows total energy

B Kills all weewvils- ¢ggs
and adults

B Kills all salmoneia §
Coli and Colhiforms s
duces total microbial cours
B Makes a produc! &:"
color

TR

WHAT USERS SAY:

M Lowest downtime We keep an
accurate record of all downtime
and express it as a percentage of
time downto time scheduled
rs‘hcrodry Ieads the list at less than

©
Plant Manager of a leading mid
west operation

B All future equipment will be
Microdry

Technica director of a large pasta
plant

B | guess the greatest comphment
| can pay to Microdry is that f we
were going to install another Short
Cut line in our Operation 1t would
dehinitely be a Microdry Micro-
wave Dryer

Execulive Vice President pasta
manufacturer

M IN TEN YEARS!

UNITS IN THESE LBS HR
CAPACITIES 1500 2500 AND
4 000 ARE OPERATING TODAY
OR ARE ON ORDER FOR

B GOLDEN GRAIN PLANTS
7 units

Chicago Seattle. San Leandro
BDAMICO 1 ynit

Chicago

B CATELL!I Y unit

Montreal

B GOOCH 2 units

Lincoln. Nebraska

BOB 1'unn

Fort Worth. Texas

B LIPTON 2 umits
Toronto Canada

R GILSTER MARY LEE 3 units
Chester Hinois

BWESTERN GLOBE 2 unit:
Los Angeles

M PILLSBURY CO American
Beauty Division: 2 units
Kansas Cily. Kansas
BMSKINNER 1 unit

Omaha. Nebraska

B Diewasher by Microdry More
compac! 2.000p s 1 water nozzle
pressures

MICRODRY Corp World leader
nindustnal mictowave heating

3111 Fostotia Way
San Ramon CA 9458) 415 817 9106

|
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FAMILY BUSINESS COLUMDN

by Frank M. Butrick, Akron, Ohio
Part IV, The Excitement of Business

An a child, a boy learns the some-
times subtle difference between
work and play: Work is what you have
to do, while play is unything you want
to do. And he learns that both words
(and the diflerent reactions which they
connote) can describe the same activity.
What can be more fun for a child than
1o take a hose to “wash”™ daddy's car?
Yet il you insist that this be done, you
take all the fun out of it and it be-
comes work. So at a very carly age
we all learn that there is a great deal
of overlap between work and play—
the difference is in the motive and in-
clination, not in what is being done.

As adults, and business owner/man-
agers, we continue to apply this moti-
vational distinction between work and
play (although often calling our fun
work, thus using one word 1o mean
two totally dissimilar situations and
thereby [requently confusing our-
sclves). We leave safe jobs, demand-
ing only 30 or 40 or so hours of work
cach week because we consider them
“work.” Then we actually work twice
as hard for 60 or 70 ‘wsus or more
cvery weck—and whib: s+ <all it work,
we would not consides * «.ng up and
going back to “work™ {or somebody
clse. Why are we willing to drive our-
selves so much harder than we would
let another drive us? What is so much
different between our job working for
ourselves, and our old job working for
other people? The answer is simple:
When we work for ourselves, we do so
because we want to; nobody forces us.
When we work for somebody else, we
do so because we must—and we do
what we are told. Our own wishes and
desires arc sccondary il applicable at
all. Like the little boy with the garden
hose, the entreprencur works because
he works for himsell, doing what he
wants to do because he wants to do it.

But when too many owner/managers
look to their sons, they are puzzied be-
cause they expect enthusiasm and find
only indifference—the son wants to
work normal hours, expend a normal
amount of energy, show only normal
interest and conscientiousness, learn
at a normal speed, and shut off the
entire subject come five o'clock. Such

40

a father looks at his son, works him-
sell even harder, and bemoans his
fate—that he should have a son who is
not like himself; a son who just has
no “get up and po.” Probably most
fathers feel this way at times, because
very few sons have the entreprencurial
drive of their fathers (which is just as
well—those who do, leave). The prob-
lem is that even the most interested
sons seldom can match their fathers'
energy or inicrest or output. Why is
this? And can a father do anything
about it?

The answer to the first questions is
so simple that most people in a family
business overlook it: The father works
for father. And son works like an em-
ployee because he is; son also works
for father. As to what can be done
about it, this is substantially more diffi-
cult to answer because it depends upon
the nature of the business; the plans,
aspirations, and personality of the
father, the age and ambitions of the
son; and their relationship. But briefly
there are three steps involved in de-
veloping a son who is as fascinated by
your family business as you are:

STEP |

First, stzrt at an EARLY age (12
or i4—or younger) to show him the
“behind the scenes™ planning, decision
making, and risk-taking involved in
any business. It is about this age when
most owners' youngsters begin coming
into the business to help summers and
perhaps Saturdays. But obviously a
12-year old is not—cannot be—very
useful. Less tactfully, a real nuisance,
So to keep him away from customers,
highly-paid cmployees, and machinery
all too often he is relegated 1o “idiot”
jobs—sorting stock, floor sweeping,
window washing, ¢i¢. There is nothing
like the excitement of floor sweeping
to turn off a youngster.

Instead, try to find something which
both you and your child will consider
important, generally being somebody's
helper—mechanic, inventory clerk, etc.
Pick the employee carefully; he/she is
taking the first step in development of
the next manager/president of your
business.

But go beyond that. Let ihe chi
see how what he is doing fit the big-
ger operation, Show him what come
before and after. Shaw him the buying
design/selling decisions involved. Ho
you analyzed and nade decisions
show how what you do relates to wha
he is doing. You want him fascinaied
by his part-time “job,” but you wa
him to see clearly how it is part ol ;
path which leads to your desk.

STEP 11

By high school, il not before, ke
has hopefully worked along that path
your desk. As he sees the busi
more clearly and how the jobs he k
held or helped at blend together, th
danger develops that he will begin
develop a preference for design o
welding or sales or accounting, ¢
whatever. This is natural and [
sometimes are trapped by encouragping
this, because it appears to foster tis
work cthic, the son fitting into th
business as a useful, productive ¢
ployee, etc. But if this encourageme:
runs full term, the son ends up twes)
years later as a department head, v
uable and irreplaceable. But he is &
frec to become a successor, 0 ¥
able 1o take time to learn U - rest
the business, incapable of b -ad-vit
management—and father put is b
ness up for sale because |
SUCCESSOr,

So keep up that running ¢
tween what he is doing and
are doing, always stressin; |
solving, challenge acceptin;
making, and the excitement
how things turn out. Begit (0 8
him the decisions made a s 0¥
level; encourage his ideas. &3, P
are a nuisance, too, but 1 risk
minimal and the experience fof I
of you) is irreplaccable. As B
decisions, go over them with ur ¥
not to show him how sman you
but to show him more and more ©
your job.

STEP NI !

At a rather carly age (mid 1weat®
begin to move him toward arcas ¥

(Continued on page 42)
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BUCKET ELEVATOR
The Versatile Bucket Elevators with Space Age Design-Sani-
Plas Buckets (Polypropylene) FDA approved, Sanitary Delrin
rollers on chain—reduce Iriction and wear. Pre-lubricated o
\ chain bushings where lubrication is not possible. Section-
‘ alized uni-frame construction permits casy changes in height

" ~ ) or horizontal run—allows for rase in cleaning and inspec-
m&l. ROLLERS - . tion. Available as standard with conventional frame or l'::l.:l- i1
e L/ tary open tubular frame design. Capacities to 4000 cu. It./hr. \
N _Write for Bulletin CAL-50 ¢
USDA APPROVED S il 1
d OPEN TUBULAR FRAME 3 -'
‘ POLY-STAINLESS DR ALUMINUM 'i '3
- i 4 . i
H K
| - o All4 & ;
———— - o
o ocks inateed of slid- k 4
- ) rame medel permaty '

Vibeating Conveyors: Wdeal for conveying materials gemly
withaut brrakage. One piece stainless steel trays which are
wil cleaning meet the most stringent sanitation requirements,
All wait. utilize corrosion free “Scolch Ply” teactor springs
which can be washed down plus simple maintenance froo
positive e entric drives. Capacities of up to 2500 cu. ft, hr,
with lengths over 60 feet.

The Mowhu-Tran IX \ ilwat-
ing Convevor fesds prodint
sidewavs as well as i the
normal forward direstion
This unigue development In
\sevcn Corporation makes it
possilile to split a steeam of
prosduct, to any rates of low
desiredd, with sanitary estheti.
cally: designed  vibiratars
Units can berinstallod i seties s
o disteilite: prosduct e mul. .
tiphe packaging ma binees or
to several use points simulta-
nevushy on demanid,

bulletin con. TI0

FOR “NON FREE FLOWING"” ITEMS SUCH ABI.
Stisio chps * Coresls * Cookud * Snachy « pat loods - raren ioods + noodies

hulletin cve- 30

11
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ADVIRTISING RATES
Wand Ads $1.50 per line
Minimum $5.00

WANTED: D

weed p .
For intormation write P.O. Bes 1008, Pele-
tine, IL 60047,

SURPLUS EQUIPMENT FOR SALE

Seell t:: Geeds Line — 3002 /e,
K.Trem and Fesder

PAVAN Press, Medel PIOSE complete with
Sm:‘-. Sew, . Eod  Returm,
§ IR, TPC CUSTOM BUHLER MIAG
Continweus Dryer (1980); BUHLIR MIAG
Product Accumuloter (1980); Micre Pre-
cess Computer, K-Trom,

For informetion en this and other equip-
ment, coll: $12-330-5140

FOR SALE: Clerment weeden 7;. audll
uﬁm“:c'.mamcm 12) 54).

Obituaries

John Costa, a principal of Costa
Macaroni  Manufacturing  Company,
Los Angeles, California, died Wed-
nesday, July 21, of a stroke.

Bom in New York City in 1906,
John Costa moved to California with
his family in 1919,

After a brief stay in San Jose, the
family relocated in Los Angeles. There,
the family, headed by John's father
Mario, went into the pasta business in
1923, After their futher’s retirement in
1960, John and his brother Dominic
successfully guided the company. Af-
ter Dominic's passing in 1979, John
assumed the presidency of the com-
pany until his recent death. He is sur-
vived by his widow Olga and his nicce
Connie Zoccoli.

Esther Donna King, daughter of the
later M. J. Donna, died July 26, at
the age of 76 in Braidwood, llinois.
S3¢ leaves two daughters, Esther Lee

(Mrs. Pat Woulle), of Rraidwood, and
Mary Donna (Mrs. Tom DeGroh) and
four grandchildren.

Joseph P. Pellogrine

J. P. Pellegrino Elected to
Board of Harvard Alumni

Joseph P. Pellegrino, president and
chief executive officer of Prince Com-
pany, In¢., a major Lowell, Mass.-
based pasta manufacturer, has been
clected 10 the board of directors of the
Associated Harvard Alumni. Mr. Pelle-
grino, a 1960 graduate of Harvard,
was named to the alumni group’s board
for a three-year term.

Besides Italian specialties, the Prince
Company has a paper and engincering
division, with emyhasis on water treat-
ment and other e<pects of the environ-
ment,

Mr. Pellegrino is also a director of
the Lowell Redevelopment Committee
and has served on the board of Law-
rence General Hospital, Union Na-
tional Bank of Lowell, New England
Muscum of Sports, New England
Aquarium and the Pingree School.

He has been a marshal for several
reunions of his class at Harvard and
also served on the steering and major
gifts committee of the Harvard Cam-
paign.

Family Business Column
Modern Math

he can find and solve problems, ac-
cept challenges thrown by customers,
do his own planning, make his own de-
cisions, take his own risks, and make
his own mistakes. Turn a product line
or market over to him; let him run a

TRNCTE

branch or a small subsidiary 1 b
let him learn presidenting i 5 ymy
operation, Countless sons s0  velored
have, before their 30th  inhdy
doubled their father’s busin. ev—i
cause their fathers nurtured de s
enthusiasm, helped them fin
confidence that grows fron compe
tence, and then turned them wic i
let them put it all togethe: and
work.

Your business is a very vital po
tion of your life; it becomes you a
a very large part of you is inv
in it. Call this enthusiasm il you 2
~—that is as good a name as “ny othe

But if your son is to pick up that spury

that makes you and the businews 2
scparable, then you must invite hs
in, share your business and your ki
Take time for him during those &
important, boy-becoming-man ye

Share with him the joy of running t
business. Unloading trucks summen
not enough.

This article is condensed from

chapter in the author’s book, THE

FAMILY BUSINESS, to be rek.
by the 1Bl Press, Box 159, Akron
44309,

MACARONI JOURNAL will
printing key chapters from the b
the first ever devoted exclusively
the personal relationships within &
privately-owned business, during
forthcoming months. For informat
on the book, contact the nublnd
directly,

Frank Butrick has, for er
decades, been a leading « n
convention speaker and aut ron @B
family-owned business. He |+ witi
hundreds of magazine artic!  throe
the years and his concepts 1ve P

incorporated in numerous ks,
averages nearly 50 convent | apfe¥
1 con

ances a year, and is active .
tant, serving business own.
America. If you have a siti
which you would like M
comments or advice, you 1
him through MACARO!
NAL, or by writing the |! l’rt\:‘
Akron, or calling him at 216/="
1757. There is no cost or blif
—but il you write, be p.ent
heavy travel schedule precl Jes §
replies to his correspondenc:

all g
on ups
Butrkd

y con
Jouw

WINTER MEETING
Marriott's Marco ls. Beach
Marco lsland, Floride
Fobruary 20-24, 1983
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ROSSOTTI

SPECIALIZED CONSULTANTS TO THE FOOD INDUSTRY

SINCE 1898

OBJECTIVES

BUILDING A CONSUMER FRANCHISE FOR YOUR BRAND

]

MARKETING

]

SALES PROMOTION

ADVERTISING
DESIGN AND GRAPHICS
MERCHANDISING

TRADE MARK AND BRAND IDENTITY

|

NEW PRODUCTS DEVELOPMENT

MACHINERY AND EQUIPMENT
PUBLIC RELATIONS

PRODUCT AnD PACKAGE

Qeres . Rossotti, President

Wae have experience in these areas

ROSSOTTI CONSULTANTS ASSOCIATES, INC.

158 Linwood Plozo
Fort Lee, New Jersey 07024

Telephone (201) 944-7972
Established in 1898

Jock E. Rossotti, Vice President
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